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● The Cannabis industry employs over 1,000 Vermonters and has 
generated over $75 Million in Tax Revenue.

● Cannabis farms and stores create much needed economic 
development in rural Vermont. 

● My farm (Sunset Lake Cannabis) has created 20 jobs in South Hero, 
and employees make an average of $30 per hour.

● These are the same value-added agricultural jobs that have 
traditionally sustained rural vermont (Dairy, Maple, Beer, Etc.) 



Why Reform is Needed?
● When cannabis was legalized in 2022, New York did not have a regulated 

market.  Vermont’s statues need to be updated to create a fair playing field 
between Vermont and New York. 

● In December 2025, The Trump administration issued an executive order calling 
for the rescheduling of Cannabis from a schedule I to a schedule III controlled 
substance, a necessary prerequisite to federal legalization.  Vermont’s highly 
restrictive cannabis statues leave vermont businesses woefully unprepared to 
compete in a nationwide marketplace. 

● The following pages identify key reforms in S. 278 that will address these 
concerns and allow for the growth of a competitive cannabis industry in the 
state. 



Advertising
● Vermont has some of the strictest advertising rules in the nation.  Pre-Approval of 

advertisements wastes CCB resources. 

● Advertising law is not enforced against out of state companies, putting Vermont 
business at a disadvantage. 

● New York, Maine, and Massachusetts cannabis companies advertise to Vermont 
consumers (see example on next page). 

● With impending federal legalization, Vermont businesses need the tools to create an 
export market. 

● Vermonters will be seeing cannabis advertisements.  Do we want them to be from 
Vermont small businesses or out of state corporations?



This is a New 
York Dispensary 
Advertising a 
Free car 
giveaway in 
Seven Days 
Magazine.



Purchase Limits
● New York has a Purchase limit of 3 Oz.

Maine has a purchase limit of 2.5 Oz.
Massachusetts is in the process of raising their limit to 2 Oz.
Vermont has a purchase limit of only 1 Oz.

● Cannabis consumers, especially those in rural areas want to make large 
infrequent purchases (think Costco).  A higher purchase limit would make it 
easier for infrequent purchasers to stock up. 

● Our low purchase limit of 1 Oz. drives Vermont consumers to other states, 
and restricts the ability of Vermont businesses to attract out of state 
consumers. 

● Raising the purchase limit to 2 oz. will allow us to compete fairly with 
neighboring states. 



Product Registration
● There are currently over 5,565 Registered cannabis products.  Registration is a 

timely and costly process that ends up using valuable CCB resources and places 
an undue regulatory burden on small operators.  

● Do not confuse product registration with shelf stability.  Shelf stability should be 
addressed via testing rules and mandated best by dates, not registration. An 
analogy would be the difference between getting your car inspected and getting 
your car registered. One is for safety the other is for state documentation and 
tracking. 

● Neighboring states do not require any product registration!  This puts Vermont 
producers at a disadvantage in anticipation of a national marketplace. 

● All products should default to a 2 year product registration unless there is a 
specific requirement from the CCB or the Licensee to register it at one year. 



Event Permitting
● Event permitting benefits growers and retailers by allowing them to meet 

consumers in spaces where they are already.  Events also allow producers to 
attract out-of-state consumers. 

● Concerts, weddings, and other private events are attended by 21 and older 
guests and have protocols for preventing over intoxication and intoxicated 
driving.

● Require a separate sales counter for cannabis and alcohol. But events need to 
be able to sell both to maintain economic viability. 

● $1000 is too high for an event fee.  Insurance will be very expensive. They fee 
should be kept at $100 during the pilot period until more data is collected. 



Conclusion
● Vermont’s cannabis industry is falling behind our neighboring states.  Favorable 

legislation in New York, Massachusetts, and Maine make it easy for out-of–state 
corporations to attract Vermont residents. 

● Vermont’s cannabis statues hamstring the growth of small businesses and drive 
consumers to the dangerous unregulated market. 

● Legislators need to prepare Vermont for a national marketplace.  Do we want to 
be a state of Cannabis consumers, or a state of cannabis producers? Do we 
want to be a net importer or a net exporter?  Do we want to create another 1000 
jobs in Value added agriculture? 

● S. 278 is an important first step in addressing these issues.  



Thank you!

Sam Bellavance - Sunset Lake Cannabis - sam@crvt.org 

mailto:sam@sunsetlakecbd.com

