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M
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w
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 m
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 m
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1
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 m
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1
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 m
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u
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P
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 m
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 m
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n
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 m
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n
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n
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n
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n
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p
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p
e
 o

il) 
5
0
0
 m

g 
1
0
0
0
 m

g 
(e
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M
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R
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R
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N
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e
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2
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d
istrib

u
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lo
w
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S
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q

u
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p
e

r p
o
u
n
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h
o
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p

e
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g
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H
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E
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o
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1
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%
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E
d
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(re
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2
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 p
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r m
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o
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H
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h
o
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x o
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 m
e
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O
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m
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 p
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n
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m
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H
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r p
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n
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o
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e
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h
o
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sa
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S

a
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s 
6
%

S
a
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n
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e
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m
p
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s 

U
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m
u
n
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a
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s 
u
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3
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m
u
n
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a
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ta
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c
a

l o
p

tio
n
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x 

m
a
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p
o
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 u

p
 

m
e

d
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l u
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ta
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m

u
n
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a
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h
e
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n
o
n
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d
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m
a
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p
o
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p
 

a
p

p
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b
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a
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a
n
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p
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d
u
cts; 8%
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o
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o
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e
d
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n
n
a
b
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p
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e
d
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u
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re
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e
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e
d
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p
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llo
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 o
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d
u
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o
m

m
u
n
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e
q

u
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n
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m
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M

isuse 
C

a
n
n
a
b
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R
e
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e

n
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b
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n
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S
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q
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a
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n
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n
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b
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n
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u

n
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n
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n
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n
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e
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%

to
 

h
o
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n
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e
d
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C
a

n
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e
ta

il 
e

sta
b

lish
m

e
n

t 
m

a
y seek 

e
n
d
o
rse

m
e
n
t 

fo
r on-site

 
co

n
su

m
p
tio

n
 

area) 

Lounge / C
afe 

N
 

Y 
N

 
Y (a

u
th

o
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etail lice

n
se

e
s in

 
N

 
N

 
lice

n
se

e
s only; 

co
n

ju
n

ctio
n

 w
ith

 
n

o
 

cu
ltiva

to
r/m

a
n

u
fa

ctu
re

r; 
co

n
su

m
p
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p
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n
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a
b
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a
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o
n
a
b
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s
o

n
a

b
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e

x
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e
c
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 b
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s
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n
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a
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v
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e
x
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x
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 b
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e
x
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e
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 b
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m
a
n
n
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a
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x
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m
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M
e
d
iu

m
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e

d
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m
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u
st 
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e

d
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m
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n
se

e
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e
d
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m
 m

u
st 
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e

d
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m
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e
d
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m
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u
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m

p
ly w
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m
u
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m
p
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o
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g

e
n
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m

p
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ith
 

m
u

st co
m

p
ly 
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m

p
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ith
 

a
u

d
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n
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w
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u
d
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n
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n
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e
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u
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a
u
d
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n
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w
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u
d
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n
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a
u

d
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n
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m
p
o

sitio
n
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m
p
o
sitio

n
 

ta
ke
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m
p
o
sitio

n
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m

p
o
sitio

n
 

co
m

p
o
sitio

n
 

req
u

irem
en

ts; (2) 
req

u
irem

en
ts; 

reaso
n

ab
le 

req
u
irem

en
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u

irem
en

ts; 
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u
irem

en
ts; 

p
ro

m
o

te
s p

ro
d
u
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(2) p
ro

m
o

tio
n

a
l 

ste
p
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 e
n

su
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(2) ca

n
n
o
t be 

(2) n
o
 b

illb
o

a
rd

s 
(2) n

o
 b

illb
o

a
rd

s o
r 

o
n
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e
d
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ite
m

s, 
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a
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n
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a
ss 
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ith
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W
ith
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 1
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0

0
 ft o

f 
u
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m
m

e
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u

sin
g

 p
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d
u
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g
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a
w

a
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m
a
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g
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f a sch
o
o
l, 

a sch
o

o
l, h

o
u
se

 
m

a
sco

ts e
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p
t a
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p
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re
s; (3) 

co
u
p
o
n
s 

a
d

ve
rtisin

g
 

re
cre

a
tio

n
 ce

n
te

r, 
o

f w
o
rsh

ip
, 

e
sta

b
lish

m
e

n
t's 

w
in

d
o

w
 d

isp
la

ys, o
r 

p
ro

h
ib

ite
d
; (3) 

d
o
e
s n

o
t re

a
ch

 
ch

ild
ca

re
 ce

n
te

r, 
re
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a
tio

n
 

p
h
ysica

l lo
ca

tio
n
; 

p
ro

d
u

cts th
a
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p
ro

h
ib

ite
d

 to
 

p
e
rso

n
s u

n
d
e
r 
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n
te
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ild
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d
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 a
n

d
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V
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d
s 
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 to
 a p

e
rso

n
 

d
isp
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y 

th
e
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1
; 

lib
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ry; (3) no 
h
a
n
d
b
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o
 free 
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 ce
n
te

r, 
p

e
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d

 b
e
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e
e
n
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n
d
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g
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u
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e
 

ca
n
n
a
b
is / 

(2) n
o
 h

a
n
d
b
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p
ro

m
o
tio

n
a
l ite

m
s; 

p
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u
n
d
, 
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M
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n

d
 6

A
M
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e
 e
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b
lish

m
e
n
t 
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n
n
a
b
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n
d
s 

o
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o

a
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m
m

e
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p
a
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ro
h
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d
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o
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o

a
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n
n
a
b
is 

(3) n
o
 

m
a
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(3) p

ro
h
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d
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d
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la
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n
n

a
b
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p
a
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p
h
e
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a
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a
d
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m

e
n
ts 

b
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o
a
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s o
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d
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n
n

a
b

is b
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n
d
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o
n
 e

xte
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r o
f 

w
ith
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 5

0
0
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o
u
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o

o
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n
n
a
b
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n

n
a

b
is 

e
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b
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m
e
n
t 
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m
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o

o
l 
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ch
e

d
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n
n
a
b
is b
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n
d
s 

p
a
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p

h
e
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a
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n
 

o
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a
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a
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f b
u
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g
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n
n
a
b
is 

e
xte
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r o

f 
w

o
u
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 b

e
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w
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e, h

o
u
rs o

f 
p

a
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p
h

e
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a
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e
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b
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m
e
n
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 a p

e
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n
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m
 

o
p
e
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n
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o

n
 e

xte
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r o
f 

a
w

a
y
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a
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o
u
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 b

e
 

th
e
 e

xte
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r o
f 

p
e
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itte
d
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e
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b
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m
e
n
t 
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e
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n
 

th
e
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n
n
a
b
is 
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o
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a
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a
t 
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m

 th
e
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xte
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r o
f 

b
u
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e
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p
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w
o

u
ld

 b
e
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e
 ca

n
n
a
b
is 
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d
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m
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o
p
p
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g
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 a p

e
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n
 fro

m
 

b
u
sin

e
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m
a
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e
 e

xte
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r o
f 
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o
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e
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a
n
d
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th
e
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n
n
a
b
is 

b
e
a
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g
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b
o
l o
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a

p
p

e
a

l m
a
y o

n
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b
u
sin

e
ss 
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n
ce

s to
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ld

 a
t lice

n
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d
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n
n
a
b
is 

prem
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C
o

n
te

n
t 

P
ro

h
ib

ite
d

: 
P

ro
h

ib
ite

d
: 

P
ro

h
ib

ite
d

: 
P

ro
h
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ite

d
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P
ro

h
ib

ite
d
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P

ro
h
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ite
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(1) d
e
ce

p
tive
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(1) d

e
ce

p
tive
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(1) A

ttra
ctive

 
(1) A

ttra
ctive

 to
 

(1) A
p

p
e

a
lin

g
 

(1) A
p

p
e

a
lin

g
 to

 
fa

lse
, o

r 
fa

lse
, or 

to
 yo

u
th
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yo

u
th

; use or 
to

 yo
u
th

; (2) 
yo

u
th

; 
m

islead
in

g
; 

m
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g
; 

(2) p
ro

m
o
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d
isp
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 co
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q

u
ial 

im
ag
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ro
m

o
tin

g
 

(2) p
ro

m
o
te

s 
(2) a

p
p
e
a
lin

g
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sp

o
n
sib
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re
fe

re
n

ce
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d
e
p
ictio

n
s o

f 
o

ve
rco

n
su

m
p

tio
n

; 
o

ve
rco

n
su

m
p

tio
n
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 yo
u
th

; 
use; 

ca
n

n
a

b
is o

r 
ca

n
n

a
b

is or 
(3) d

e
ce

p
tive
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(3) re

p
re

se
n

ts 
(3) a

sse
rtin

g
 

(3) d
e

ce
p

tive
, 

d
e
p
ictio

n
s o

f 
ca

n
n

a
b

is 
fa

lse
, o

r 
th

a
t th

e
 u

se
 o

f 
th

a
t p

ro
d

u
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fa
lse

, or 
ca

n
n

a
b

is, 
p
ro

d
u
cts; 

m
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a
d
in

g
 

ca
n
n
a
b
is has 

are safe o
r 

m
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a
d
in

g
; 

ca
n

n
a

b
is 

(3) cla
im

in
g

 or 
co

n
te

n
t 

cu
ra
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 e

ffe
cts; 

have cu
ra
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(4) d
isp

la
ys 

p
ro

d
u

cts, 
im

p
lyin

g
 

(4) p
a
rticu

la
rly 

or th
e
ra

p
e
u
tic 

co
n
su

m
p
tio

n
 

p
a
ra

p
h
e
rn

a
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; 
cu

ra
tive

 / 
a
p
p
e
a
lin

g
 to

 
e

ffe
cts; 

o
f ca

n
n

a
b

is; 
(2) fa

lse
 or 

th
e

ra
p

e
u

tic 
p

e
o

p
le

 u
n
d
e
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(4) p
rice

 o
f 

(5) im
ita

tio
n

 
m
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a

d
in

g
, 

e
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p
ro

d
u
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o
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n

d
y 

in
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d
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