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Big Tobacco Has Gone Too Far

LET’S PROTECT KIDS FROM WHAT S.198 AIMS TO DO:
BIG TOBACCO :} Stops Tobacco Industry From Targeting Kids with New Products

The tobacco industry is stepping up their targeting That Look Like Toys:

of kids, and Vermont’s enforcement laws are not » Prohibit the marketing and sale of deceptive, kid-oriented devices,

keeping up. such as those imitating food and candy, school supplies, portable
devices, products based on a character;

A proliferation of flavored, high-nicotine products— - Regulate nicotine pouches, e-cigarettes, alkaloids and other

combined with low prices and deceptive, kid- nicotine devices, whether nicotine is natural or synthetic.

oriented designs—threatens to undermine state
efforts to curb nicotine addiction among young
people.
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Remove Ineffective Youth Penalties for “PUP laws™:

o Don’t penalize youth many of whom are addicted due to
aggressive industry marketing for attempting to purchase, use or
possess tobacco products, shift accountability to businesses that
break the rules.

Modernize Tobacco License System to Better Regulate
Products:

e Separate tobacco license from alcohol license - Vermont allows
alcohol retailers to get a tobacco license for free. No other state
in the country allows this. This increases the availability of
tobacco products and makes enforcement of tobacco laws more

difficult;
KIDS SAY ITS EASY TO GET THESE « Creates separate tobacco license with fee covering the cost of
PRODUCTS licensure and enforcement;

» Increase fines for selling without a license, or selling to someone
Percent of high school students who say _ . . .
seull usrtat rvarysay fhgot under 21, removes non-consecutive penalties and revokes license

600/ :rllectronicvaporproduclsiﬂheywanted ,; after 5th violation;
o el N <o « Directs fees, penalties to tobacco trust fund for prevention;

: » Creates a new position for tobacco regulation enforcement.
of high-schoolers report Malo _ 60%
itwould be sort of easy remate [N o

to get e-vapor products Equalize Tax System for E-Cigarettes & Tobacco Substitutes:
o =°"’W » Close loophole allowing retailers to register as wholesalers to
1t | oo purchase e-cigarettes online, to ensure tax is collected fairly;
2 [ o Create tax stamp for tobacco substitutes, like cigarettes,
Source VT YRS, 2623 making it easy to see if tax has been paid.

40,11 ' DECEPTIVE NICOTINE PRODUCTS - DESIGNED TO APPEAL TO KIDS

Sk To attract new young users and make it easier for them to hide their nicotine use
from parents and teachers, tobacco companies have created products that look
like USB flash drives, pens and juice boxes, toys, high-tech gadgets including
"smart" vapes with screens, games, and Bluetooth connectivity, and wearable
vaping gear like hoodies and backpacks.
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Moreover, many of these discreet products now come with increasingly high
levels of nicotine—ensuring faster addiction.
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REMOVING PUP LAWS - PROVEN
HEALTH EQUITY POLICY

What are “PUP laws”? Laws that penalize purchase, use, and
possession, commonly referred to as “PUP laws,” seek to punish
youth for buying, using, or having tobacco products if they are
under 21 years old. Research shows PUP Laws:

Can undermine tobacco prevention efforts

Are counterproductive in combating nicotine addiction

Shift focus from the industry and its targeted marketing
Perpetuate inequities and contribute to high incarceration rate
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NEW, DISCREET, HIGH-NICOTINE
PRODUCITS ARE HARD FOR YOUITH
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e 2025 - 777 Tobacco Retailers - 90.5% Compliance rate: DLL
has done one compliance check per store per year but they
are now moving to a sample model;

o Data shows nearly 10% of retailers are failing their once a
year check, now is the time for more enforcement capacity

o Enforcement allows for non-consecutive penalties

» Loophole allowing retailers to register as wholesalers to
purchase e-cigarettes online to decrease tax burden
provides rationale for enforcement investigator

RESULTS OF PASSING S.198:

Youth are no longer punished for underage sales;

Vermont youth are better protected from tobacco marketing and products aim at creating lifelong users;
Youth access to tobacco goes down because unlicensed sellers and those who sell to kids face real consequences;

Retailers operate on a level playing field under clear, modernized rules and equally-applied tax structure;
The state has a steady funding stream for quitting programs and prevention instead of absorbing high health care costs.
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