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Molson Coors-aligned Baker Distributing acquired fellow Vermont blue/silver network house

Calmont Beverage last month, according to a memo to suppliers obtained by Brewbound.

Baker VP and general manager Al McPherson confirmed the sale.

The deal has brought the Green Mountain state’s distributor count to two: Baker, which operates

warehouses in Colchester and North Clarendon, and Anheuser-Busch InBev-aligned Farrell

Distributing, which operates warehouses in South Burlington and Rutland. In addition to their mega

brands, both distributors carry a variety of national, regional and local craft offerings.

Both Farrell and Baker distribute wine, cider and spirits-based, ready-to-drink (RTD) cocktails, in ad‐

dition to beer. Traditional spirits flow through Vermont’s Division of Liquor Control, which ceded

sales of RTDs to non-control outlets in 2022 (https://www.brewbound.com/news/vermont-passes-bill-to-lower-tax‐

es-and-widen-access-to-spirits-based-rtds/). The state’s third beverage-alcohol distributor, Vermont Wine

Merchants, does not sell beer, according to its website (https://vtwinemerchants.com/).

Ad from Nombase Education
FREE DOWNLOAD: WHY RETAIL PROMOTIONS DON’T WORK
Most brands treat promotions as marketing. In reality, retailers use them to manage margins. Learn
how they’re evaluated and why many brands get it wrong.

Ad from Brewbound
BREWBOUND MEETUP @ LOVE CITY BREWING: APRIL 19
Heading to CBC? Kick things off the day before at Brewbound’s meetup at Love City Brewing in Philly
on Sunday, April 19 from 5 to 7 PM. It’s free to attend - just RSVP!

4/10/26, 10:56 AM Vermont’s Baker Distributing Acquires Calmont, Leaving 2 Beer Distributors in the State | Brewbound

https://www.brewbound.com/news/vermonts-baker-distributing-acquires-calmont-leaving-2-beer-distributors-in-the-state 2/6

https://www.brewbound.com/news/vermont-passes-bill-to-lower-taxes-and-widen-access-to-spirits-based-rtds/
https://www.brewbound.com/news/vermont-passes-bill-to-lower-taxes-and-widen-access-to-spirits-based-rtds/
https://vtwinemerchants.com/
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsvN9KChhjC_CDH4Jqjal7LBTP7QK8XbiV-bmeLYlxk19xVEnIk4_PtDs-R2OOhx0fwTqs9ILhGuzWB1caO1yMn-IZBMcFV0ooXLHbn0GD3sHrS6HdaGZP9HwVsvTEzieTqIO4yiUMZC8bVD1ZHnKpk3ztOnWIFjj_QEXzqUOWp3DWgdsD9NvOxAwMtuzKZIrwwScDQJ4pyWLkHlRbdjcnyvAczHbakR6h8MARkeJIvJ9GR-LubbFDkm0xGS_gcBY-rFuwAzTzd6vwrm3PTDsoDqKUR-tHPvWDvR3xkANXc_VKVULpRc8_z91MXLP9okGT-aiuLQdeCn4TVzSAH3O2eewFfBJ1zzxdGVXBWJBPsaJlpzeWNNrqWrpERojuWJoDBalw4GpHjvMH3JqA75kKVoDxo&sai=AMfl-YTHrGKJcgiTThoRQjtdzeSOvSJlsmV1rE8wfI_6H7gjN83PYjPRFiNcFAFz-wMYuBbNk6xIAz2X7-JWTkqVyvOr1pubJQtDFOVxXdUMCw92_sxCbuZfHeSbTPGVge_ZkGb91-VH4knMSzPqGumgD-v8QZiqo59C--OfvKyr87SAOn1rdmJ0pptn0OGj9udZ_nUj7U8HqB6k54sJQgXtpH8zIUD98fWmjxdF_axBfq_Nx4ZVjSQon_UMRL1wOnkLemtf8pKY2rJkXeVh0nmKaVFLm1-40FbBVrbWQekr2PcCx1eiRL0cuPFn3tWgfuVde7rMnP0&sig=Cg0ArKJSzClM7d5ZVHVeEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/the-hidden-economics-of-grocery-retail
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsvN9KChhjC_CDH4Jqjal7LBTP7QK8XbiV-bmeLYlxk19xVEnIk4_PtDs-R2OOhx0fwTqs9ILhGuzWB1caO1yMn-IZBMcFV0ooXLHbn0GD3sHrS6HdaGZP9HwVsvTEzieTqIO4yiUMZC8bVD1ZHnKpk3ztOnWIFjj_QEXzqUOWp3DWgdsD9NvOxAwMtuzKZIrwwScDQJ4pyWLkHlRbdjcnyvAczHbakR6h8MARkeJIvJ9GR-LubbFDkm0xGS_gcBY-rFuwAzTzd6vwrm3PTDsoDqKUR-tHPvWDvR3xkANXc_VKVULpRc8_z91MXLP9okGT-aiuLQdeCn4TVzSAH3O2eewFfBJ1zzxdGVXBWJBPsaJlpzeWNNrqWrpERojuWJoDBalw4GpHjvMH3JqA75kKVoDxo&sai=AMfl-YTHrGKJcgiTThoRQjtdzeSOvSJlsmV1rE8wfI_6H7gjN83PYjPRFiNcFAFz-wMYuBbNk6xIAz2X7-JWTkqVyvOr1pubJQtDFOVxXdUMCw92_sxCbuZfHeSbTPGVge_ZkGb91-VH4knMSzPqGumgD-v8QZiqo59C--OfvKyr87SAOn1rdmJ0pptn0OGj9udZ_nUj7U8HqB6k54sJQgXtpH8zIUD98fWmjxdF_axBfq_Nx4ZVjSQon_UMRL1wOnkLemtf8pKY2rJkXeVh0nmKaVFLm1-40FbBVrbWQekr2PcCx1eiRL0cuPFn3tWgfuVde7rMnP0&sig=Cg0ArKJSzClM7d5ZVHVeEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/the-hidden-economics-of-grocery-retail
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsvN9KChhjC_CDH4Jqjal7LBTP7QK8XbiV-bmeLYlxk19xVEnIk4_PtDs-R2OOhx0fwTqs9ILhGuzWB1caO1yMn-IZBMcFV0ooXLHbn0GD3sHrS6HdaGZP9HwVsvTEzieTqIO4yiUMZC8bVD1ZHnKpk3ztOnWIFjj_QEXzqUOWp3DWgdsD9NvOxAwMtuzKZIrwwScDQJ4pyWLkHlRbdjcnyvAczHbakR6h8MARkeJIvJ9GR-LubbFDkm0xGS_gcBY-rFuwAzTzd6vwrm3PTDsoDqKUR-tHPvWDvR3xkANXc_VKVULpRc8_z91MXLP9okGT-aiuLQdeCn4TVzSAH3O2eewFfBJ1zzxdGVXBWJBPsaJlpzeWNNrqWrpERojuWJoDBalw4GpHjvMH3JqA75kKVoDxo&sai=AMfl-YTHrGKJcgiTThoRQjtdzeSOvSJlsmV1rE8wfI_6H7gjN83PYjPRFiNcFAFz-wMYuBbNk6xIAz2X7-JWTkqVyvOr1pubJQtDFOVxXdUMCw92_sxCbuZfHeSbTPGVge_ZkGb91-VH4knMSzPqGumgD-v8QZiqo59C--OfvKyr87SAOn1rdmJ0pptn0OGj9udZ_nUj7U8HqB6k54sJQgXtpH8zIUD98fWmjxdF_axBfq_Nx4ZVjSQon_UMRL1wOnkLemtf8pKY2rJkXeVh0nmKaVFLm1-40FbBVrbWQekr2PcCx1eiRL0cuPFn3tWgfuVde7rMnP0&sig=Cg0ArKJSzClM7d5ZVHVeEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/the-hidden-economics-of-grocery-retail
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsvN9KChhjC_CDH4Jqjal7LBTP7QK8XbiV-bmeLYlxk19xVEnIk4_PtDs-R2OOhx0fwTqs9ILhGuzWB1caO1yMn-IZBMcFV0ooXLHbn0GD3sHrS6HdaGZP9HwVsvTEzieTqIO4yiUMZC8bVD1ZHnKpk3ztOnWIFjj_QEXzqUOWp3DWgdsD9NvOxAwMtuzKZIrwwScDQJ4pyWLkHlRbdjcnyvAczHbakR6h8MARkeJIvJ9GR-LubbFDkm0xGS_gcBY-rFuwAzTzd6vwrm3PTDsoDqKUR-tHPvWDvR3xkANXc_VKVULpRc8_z91MXLP9okGT-aiuLQdeCn4TVzSAH3O2eewFfBJ1zzxdGVXBWJBPsaJlpzeWNNrqWrpERojuWJoDBalw4GpHjvMH3JqA75kKVoDxo&sai=AMfl-YTHrGKJcgiTThoRQjtdzeSOvSJlsmV1rE8wfI_6H7gjN83PYjPRFiNcFAFz-wMYuBbNk6xIAz2X7-JWTkqVyvOr1pubJQtDFOVxXdUMCw92_sxCbuZfHeSbTPGVge_ZkGb91-VH4knMSzPqGumgD-v8QZiqo59C--OfvKyr87SAOn1rdmJ0pptn0OGj9udZ_nUj7U8HqB6k54sJQgXtpH8zIUD98fWmjxdF_axBfq_Nx4ZVjSQon_UMRL1wOnkLemtf8pKY2rJkXeVh0nmKaVFLm1-40FbBVrbWQekr2PcCx1eiRL0cuPFn3tWgfuVde7rMnP0&sig=Cg0ArKJSzClM7d5ZVHVeEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/the-hidden-economics-of-grocery-retail
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsvN9KChhjC_CDH4Jqjal7LBTP7QK8XbiV-bmeLYlxk19xVEnIk4_PtDs-R2OOhx0fwTqs9ILhGuzWB1caO1yMn-IZBMcFV0ooXLHbn0GD3sHrS6HdaGZP9HwVsvTEzieTqIO4yiUMZC8bVD1ZHnKpk3ztOnWIFjj_QEXzqUOWp3DWgdsD9NvOxAwMtuzKZIrwwScDQJ4pyWLkHlRbdjcnyvAczHbakR6h8MARkeJIvJ9GR-LubbFDkm0xGS_gcBY-rFuwAzTzd6vwrm3PTDsoDqKUR-tHPvWDvR3xkANXc_VKVULpRc8_z91MXLP9okGT-aiuLQdeCn4TVzSAH3O2eewFfBJ1zzxdGVXBWJBPsaJlpzeWNNrqWrpERojuWJoDBalw4GpHjvMH3JqA75kKVoDxo&sai=AMfl-YTHrGKJcgiTThoRQjtdzeSOvSJlsmV1rE8wfI_6H7gjN83PYjPRFiNcFAFz-wMYuBbNk6xIAz2X7-JWTkqVyvOr1pubJQtDFOVxXdUMCw92_sxCbuZfHeSbTPGVge_ZkGb91-VH4knMSzPqGumgD-v8QZiqo59C--OfvKyr87SAOn1rdmJ0pptn0OGj9udZ_nUj7U8HqB6k54sJQgXtpH8zIUD98fWmjxdF_axBfq_Nx4ZVjSQon_UMRL1wOnkLemtf8pKY2rJkXeVh0nmKaVFLm1-40FbBVrbWQekr2PcCx1eiRL0cuPFn3tWgfuVde7rMnP0&sig=Cg0ArKJSzClM7d5ZVHVeEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/the-hidden-economics-of-grocery-retail
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuLKyyWYkZPcSD5Juy-zUOg_nlqenUXXzJc7b1Lnl3s3TOlF34uHerC1Yn1fHbhHqOG4B_fMPX80kGoE65Hyjn_6VwAkARaXz13FO0hMZuLX6kBpjVOot9nR2UvAdZJFI30Eg5ypWOzVP6PJQK579_n6w7x6Tq375ua3J973WW6UovC-AmxCN268qx7Uns7LQH1cEZjjySaREDvGoFYVGpCrZL1HBJnvbL3Zl742behC1yETGPAyh0TdpyaXNe5gCuIpDxKPXinH8AVO7oGSRGvLFotChNtSFUWREJgpADDIgrCed-48ZgWg9CmBg7zIByzWM5GheiFhQsLy5ZN8XtrRDVXo1_5_pu0H2oGKBUq1KE1LuHZsbTWD88CZPbewb8GQvfN-eoxQy_ZMKatntzTlB4&sai=AMfl-YSDghxsKxbmLvxOtUcwH3I8aKVwhaKhFxVGREmFO2ztB6BsJuqX2muwU4VVJX7wcblvQUqvt33buR3ZDapjb4qkPmLTwqzcBI-g4rcaHLQ2J9Cxea0Pr7o3AqdykuL49-F73fvxvd9Iqj8gUzCEFJtPAjw72HfWk-SHnFhcHdAwjvANSn_hUkWTuLPVqvenPif3QsDuumbNV3sZy0TiyMj5rOBe9tGOMYvBbq2b54gL9QJhMpx7yTtNDPxryS8nDNamNOKPMYWJslNypwhiQlYcr8Y-unQqLi4Szy7cEmzQ4QtuGUdjbdrwq-3MQwDsaKktHgM&sig=Cg0ArKJSzMnp75fzYGXSEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.brewbound.com/love-city-brewing
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuLKyyWYkZPcSD5Juy-zUOg_nlqenUXXzJc7b1Lnl3s3TOlF34uHerC1Yn1fHbhHqOG4B_fMPX80kGoE65Hyjn_6VwAkARaXz13FO0hMZuLX6kBpjVOot9nR2UvAdZJFI30Eg5ypWOzVP6PJQK579_n6w7x6Tq375ua3J973WW6UovC-AmxCN268qx7Uns7LQH1cEZjjySaREDvGoFYVGpCrZL1HBJnvbL3Zl742behC1yETGPAyh0TdpyaXNe5gCuIpDxKPXinH8AVO7oGSRGvLFotChNtSFUWREJgpADDIgrCed-48ZgWg9CmBg7zIByzWM5GheiFhQsLy5ZN8XtrRDVXo1_5_pu0H2oGKBUq1KE1LuHZsbTWD88CZPbewb8GQvfN-eoxQy_ZMKatntzTlB4&sai=AMfl-YSDghxsKxbmLvxOtUcwH3I8aKVwhaKhFxVGREmFO2ztB6BsJuqX2muwU4VVJX7wcblvQUqvt33buR3ZDapjb4qkPmLTwqzcBI-g4rcaHLQ2J9Cxea0Pr7o3AqdykuL49-F73fvxvd9Iqj8gUzCEFJtPAjw72HfWk-SHnFhcHdAwjvANSn_hUkWTuLPVqvenPif3QsDuumbNV3sZy0TiyMj5rOBe9tGOMYvBbq2b54gL9QJhMpx7yTtNDPxryS8nDNamNOKPMYWJslNypwhiQlYcr8Y-unQqLi4Szy7cEmzQ4QtuGUdjbdrwq-3MQwDsaKktHgM&sig=Cg0ArKJSzMnp75fzYGXSEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.brewbound.com/love-city-brewing
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuLKyyWYkZPcSD5Juy-zUOg_nlqenUXXzJc7b1Lnl3s3TOlF34uHerC1Yn1fHbhHqOG4B_fMPX80kGoE65Hyjn_6VwAkARaXz13FO0hMZuLX6kBpjVOot9nR2UvAdZJFI30Eg5ypWOzVP6PJQK579_n6w7x6Tq375ua3J973WW6UovC-AmxCN268qx7Uns7LQH1cEZjjySaREDvGoFYVGpCrZL1HBJnvbL3Zl742behC1yETGPAyh0TdpyaXNe5gCuIpDxKPXinH8AVO7oGSRGvLFotChNtSFUWREJgpADDIgrCed-48ZgWg9CmBg7zIByzWM5GheiFhQsLy5ZN8XtrRDVXo1_5_pu0H2oGKBUq1KE1LuHZsbTWD88CZPbewb8GQvfN-eoxQy_ZMKatntzTlB4&sai=AMfl-YSDghxsKxbmLvxOtUcwH3I8aKVwhaKhFxVGREmFO2ztB6BsJuqX2muwU4VVJX7wcblvQUqvt33buR3ZDapjb4qkPmLTwqzcBI-g4rcaHLQ2J9Cxea0Pr7o3AqdykuL49-F73fvxvd9Iqj8gUzCEFJtPAjw72HfWk-SHnFhcHdAwjvANSn_hUkWTuLPVqvenPif3QsDuumbNV3sZy0TiyMj5rOBe9tGOMYvBbq2b54gL9QJhMpx7yTtNDPxryS8nDNamNOKPMYWJslNypwhiQlYcr8Y-unQqLi4Szy7cEmzQ4QtuGUdjbdrwq-3MQwDsaKktHgM&sig=Cg0ArKJSzMnp75fzYGXSEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.brewbound.com/love-city-brewing
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuLKyyWYkZPcSD5Juy-zUOg_nlqenUXXzJc7b1Lnl3s3TOlF34uHerC1Yn1fHbhHqOG4B_fMPX80kGoE65Hyjn_6VwAkARaXz13FO0hMZuLX6kBpjVOot9nR2UvAdZJFI30Eg5ypWOzVP6PJQK579_n6w7x6Tq375ua3J973WW6UovC-AmxCN268qx7Uns7LQH1cEZjjySaREDvGoFYVGpCrZL1HBJnvbL3Zl742behC1yETGPAyh0TdpyaXNe5gCuIpDxKPXinH8AVO7oGSRGvLFotChNtSFUWREJgpADDIgrCed-48ZgWg9CmBg7zIByzWM5GheiFhQsLy5ZN8XtrRDVXo1_5_pu0H2oGKBUq1KE1LuHZsbTWD88CZPbewb8GQvfN-eoxQy_ZMKatntzTlB4&sai=AMfl-YSDghxsKxbmLvxOtUcwH3I8aKVwhaKhFxVGREmFO2ztB6BsJuqX2muwU4VVJX7wcblvQUqvt33buR3ZDapjb4qkPmLTwqzcBI-g4rcaHLQ2J9Cxea0Pr7o3AqdykuL49-F73fvxvd9Iqj8gUzCEFJtPAjw72HfWk-SHnFhcHdAwjvANSn_hUkWTuLPVqvenPif3QsDuumbNV3sZy0TiyMj5rOBe9tGOMYvBbq2b54gL9QJhMpx7yTtNDPxryS8nDNamNOKPMYWJslNypwhiQlYcr8Y-unQqLi4Szy7cEmzQ4QtuGUdjbdrwq-3MQwDsaKktHgM&sig=Cg0ArKJSzMnp75fzYGXSEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.brewbound.com/love-city-brewing
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuLKyyWYkZPcSD5Juy-zUOg_nlqenUXXzJc7b1Lnl3s3TOlF34uHerC1Yn1fHbhHqOG4B_fMPX80kGoE65Hyjn_6VwAkARaXz13FO0hMZuLX6kBpjVOot9nR2UvAdZJFI30Eg5ypWOzVP6PJQK579_n6w7x6Tq375ua3J973WW6UovC-AmxCN268qx7Uns7LQH1cEZjjySaREDvGoFYVGpCrZL1HBJnvbL3Zl742behC1yETGPAyh0TdpyaXNe5gCuIpDxKPXinH8AVO7oGSRGvLFotChNtSFUWREJgpADDIgrCed-48ZgWg9CmBg7zIByzWM5GheiFhQsLy5ZN8XtrRDVXo1_5_pu0H2oGKBUq1KE1LuHZsbTWD88CZPbewb8GQvfN-eoxQy_ZMKatntzTlB4&sai=AMfl-YSDghxsKxbmLvxOtUcwH3I8aKVwhaKhFxVGREmFO2ztB6BsJuqX2muwU4VVJX7wcblvQUqvt33buR3ZDapjb4qkPmLTwqzcBI-g4rcaHLQ2J9Cxea0Pr7o3AqdykuL49-F73fvxvd9Iqj8gUzCEFJtPAjw72HfWk-SHnFhcHdAwjvANSn_hUkWTuLPVqvenPif3QsDuumbNV3sZy0TiyMj5rOBe9tGOMYvBbq2b54gL9QJhMpx7yTtNDPxryS8nDNamNOKPMYWJslNypwhiQlYcr8Y-unQqLi4Szy7cEmzQ4QtuGUdjbdrwq-3MQwDsaKktHgM&sig=Cg0ArKJSzMnp75fzYGXSEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.brewbound.com/love-city-brewing


Calmont’s sale to Baker closed on March 12, according to the email sent by former Calmont co-own‐

er Jamie Semprebon to suppliers.

“As a smaller family owned business for over 80 years, we have done our best to stay competitive,

relevant and most of all worthy of carrying your names as they are attached to ours,” Semprebon

wrote. “The struggles financially, and pressures at retail have forced us to make the difficult choice

on behalf of everyone involved to let Baker take over your respective brands and continue servicing

the state of Vermont accordingly.”

Calmont’s status with the Vermont Secretary of State’s Business Services Division is “active – NOT in

good standing” (caps theirs), and the division sent the wholesaler a letter that its status was termi‐

nated for not filing an annual report by March 15, 2026.

Calmont was founded in 1941 as a vehicle to distribute California wines “to quench the thirst of

Vermont’s community of Italian granite quarry workers,” according to its website (https://www.calmontbev‐

erage.com/about/), which notes that its name is a portmanteau of California and Vermont. The whole‐

saler’s wine-heavy portfolio includes 2,000 wine brands and 200 beer brands.

Ad from Octopi
GET READY FOR TAKEOFF WITH OCTOPI
Octopi shares everything beverage brands need to know before scaling into major retail. From
packaging timelines to co-manufacturing strategy. Download today!

Ad from BevNET CPG Media
FREE DOWNLOAD: GROWTH EXPOSES WEAKNESS
As beverage brands scale, early momentum often hides deeper structural risk. Insights from two
highly followed BevNET Live conversations on building brands designed to last.

The distributor’s closing eliminated 67 jobs, according to a Worker Adjustment and Retraining

Notification (WARN) Act filing made on January 22 (https://www.vermontjoblink.com/search/warn_lookups/357).

It’s unclear if any of those employees were offered roles with Baker.

Suppliers in Calmont’s book were given consent waivers to transfer to Baker. Semprebon urged

suppliers to sign as quickly as possible, claiming it “is in [their] favor to do [so], as the interruption at

retail is impacted the longer it takes to execute this transition.”

In a letter to Calmont suppliers obtained by Brewbound, Baker touted that its 250 employees across

two locations are “fully equipped to continue to deliver exceptional service and results in the field.”

“As a company we have seamlessly acquired many brands and distributors over the years, making

us uniquely qualified to handle this transition,” Baker continued. “With brands such as Molson Coors,

Constellation, Boston Beer, Gallo and Polar Beverages, Baker delivers the highest level of service

4/10/26, 10:56 AM Vermont’s Baker Distributing Acquires Calmont, Leaving 2 Beer Distributors in the State | Brewbound

https://www.brewbound.com/news/vermonts-baker-distributing-acquires-calmont-leaving-2-beer-distributors-in-the-state 3/6

https://www.calmontbeverage.com/about/
https://www.calmontbeverage.com/about/
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsu2beHkfeNSTY0QgSodXePJk8arCzpn_9X6hGQjrUi6HrLeXDjAtZk7UYe7KA3ocJ3u99cX8dXeYxgen4VQI8ZU3g9TCcMc9EVbE5nPoZSzxCA2IpFeh4Fky0RK-EYj9gxkdpewP9kPIamRzDcE1-wvw3v_n8qy9o7SQy2QxnpCX7-JA4y8qKTzF5LPJwMmiunH8VBc2cy42ICB9YbwhcMsdHuUEulKB4JQ7ztMgiu6BDya1gxFXmrKea0U2yzZHyNDULsFZkByM-GJQe7UEaqZUVrCTWlE8-ZK73Zjzh3JbQEicWBDsUCcTQzvXdNWeAQ9iM6gsnWTsBC5h6meRsoFblIP1eEljhC-QT5yGA9x5NU-yDT5TqAK2aZKcWvL8jP7hwTkoI5apPo4LeoZCycr4jA&sai=AMfl-YTjQ5JiPyFJXGVzoij5GaR4pE0YP3f6qN7ih7ex7qzwwCpBkUSEaJJD1xCvI1x-I5cEBqPanHv7bll53Bre29mRXYpTRtyoKZQyAwDBiRwVymvcPLdI09tAI35VhM90AbCPV8Lp3EHNIP7cRt6Lk2PocgslydHykgMC0bRA2Tgwb2vPUB7qoLB6QS3riz_xium7y2k-Zf0nPC1YyMO8Wz27IP-kKI0G-b5RcwLOlatE1VcSY8zBdKMFuzZ_44Sg7-QPMBoGHacw0v7LEQ6PzljaCa_gSjkydT10j6mBzd0eymwO3KZssbMmkaguxccy-HdQgW8&sig=Cg0ArKJSzPnfebN-vHvtEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/octopi?utm_source=Native&utm_medium=Native+Ads&utm_campaign=2026+Octopi+Co-Pub+Campaign
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsu2beHkfeNSTY0QgSodXePJk8arCzpn_9X6hGQjrUi6HrLeXDjAtZk7UYe7KA3ocJ3u99cX8dXeYxgen4VQI8ZU3g9TCcMc9EVbE5nPoZSzxCA2IpFeh4Fky0RK-EYj9gxkdpewP9kPIamRzDcE1-wvw3v_n8qy9o7SQy2QxnpCX7-JA4y8qKTzF5LPJwMmiunH8VBc2cy42ICB9YbwhcMsdHuUEulKB4JQ7ztMgiu6BDya1gxFXmrKea0U2yzZHyNDULsFZkByM-GJQe7UEaqZUVrCTWlE8-ZK73Zjzh3JbQEicWBDsUCcTQzvXdNWeAQ9iM6gsnWTsBC5h6meRsoFblIP1eEljhC-QT5yGA9x5NU-yDT5TqAK2aZKcWvL8jP7hwTkoI5apPo4LeoZCycr4jA&sai=AMfl-YTjQ5JiPyFJXGVzoij5GaR4pE0YP3f6qN7ih7ex7qzwwCpBkUSEaJJD1xCvI1x-I5cEBqPanHv7bll53Bre29mRXYpTRtyoKZQyAwDBiRwVymvcPLdI09tAI35VhM90AbCPV8Lp3EHNIP7cRt6Lk2PocgslydHykgMC0bRA2Tgwb2vPUB7qoLB6QS3riz_xium7y2k-Zf0nPC1YyMO8Wz27IP-kKI0G-b5RcwLOlatE1VcSY8zBdKMFuzZ_44Sg7-QPMBoGHacw0v7LEQ6PzljaCa_gSjkydT10j6mBzd0eymwO3KZssbMmkaguxccy-HdQgW8&sig=Cg0ArKJSzPnfebN-vHvtEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/octopi?utm_source=Native&utm_medium=Native+Ads&utm_campaign=2026+Octopi+Co-Pub+Campaign
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsu2beHkfeNSTY0QgSodXePJk8arCzpn_9X6hGQjrUi6HrLeXDjAtZk7UYe7KA3ocJ3u99cX8dXeYxgen4VQI8ZU3g9TCcMc9EVbE5nPoZSzxCA2IpFeh4Fky0RK-EYj9gxkdpewP9kPIamRzDcE1-wvw3v_n8qy9o7SQy2QxnpCX7-JA4y8qKTzF5LPJwMmiunH8VBc2cy42ICB9YbwhcMsdHuUEulKB4JQ7ztMgiu6BDya1gxFXmrKea0U2yzZHyNDULsFZkByM-GJQe7UEaqZUVrCTWlE8-ZK73Zjzh3JbQEicWBDsUCcTQzvXdNWeAQ9iM6gsnWTsBC5h6meRsoFblIP1eEljhC-QT5yGA9x5NU-yDT5TqAK2aZKcWvL8jP7hwTkoI5apPo4LeoZCycr4jA&sai=AMfl-YTjQ5JiPyFJXGVzoij5GaR4pE0YP3f6qN7ih7ex7qzwwCpBkUSEaJJD1xCvI1x-I5cEBqPanHv7bll53Bre29mRXYpTRtyoKZQyAwDBiRwVymvcPLdI09tAI35VhM90AbCPV8Lp3EHNIP7cRt6Lk2PocgslydHykgMC0bRA2Tgwb2vPUB7qoLB6QS3riz_xium7y2k-Zf0nPC1YyMO8Wz27IP-kKI0G-b5RcwLOlatE1VcSY8zBdKMFuzZ_44Sg7-QPMBoGHacw0v7LEQ6PzljaCa_gSjkydT10j6mBzd0eymwO3KZssbMmkaguxccy-HdQgW8&sig=Cg0ArKJSzPnfebN-vHvtEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/octopi?utm_source=Native&utm_medium=Native+Ads&utm_campaign=2026+Octopi+Co-Pub+Campaign
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsu2beHkfeNSTY0QgSodXePJk8arCzpn_9X6hGQjrUi6HrLeXDjAtZk7UYe7KA3ocJ3u99cX8dXeYxgen4VQI8ZU3g9TCcMc9EVbE5nPoZSzxCA2IpFeh4Fky0RK-EYj9gxkdpewP9kPIamRzDcE1-wvw3v_n8qy9o7SQy2QxnpCX7-JA4y8qKTzF5LPJwMmiunH8VBc2cy42ICB9YbwhcMsdHuUEulKB4JQ7ztMgiu6BDya1gxFXmrKea0U2yzZHyNDULsFZkByM-GJQe7UEaqZUVrCTWlE8-ZK73Zjzh3JbQEicWBDsUCcTQzvXdNWeAQ9iM6gsnWTsBC5h6meRsoFblIP1eEljhC-QT5yGA9x5NU-yDT5TqAK2aZKcWvL8jP7hwTkoI5apPo4LeoZCycr4jA&sai=AMfl-YTjQ5JiPyFJXGVzoij5GaR4pE0YP3f6qN7ih7ex7qzwwCpBkUSEaJJD1xCvI1x-I5cEBqPanHv7bll53Bre29mRXYpTRtyoKZQyAwDBiRwVymvcPLdI09tAI35VhM90AbCPV8Lp3EHNIP7cRt6Lk2PocgslydHykgMC0bRA2Tgwb2vPUB7qoLB6QS3riz_xium7y2k-Zf0nPC1YyMO8Wz27IP-kKI0G-b5RcwLOlatE1VcSY8zBdKMFuzZ_44Sg7-QPMBoGHacw0v7LEQ6PzljaCa_gSjkydT10j6mBzd0eymwO3KZssbMmkaguxccy-HdQgW8&sig=Cg0ArKJSzPnfebN-vHvtEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/octopi?utm_source=Native&utm_medium=Native+Ads&utm_campaign=2026+Octopi+Co-Pub+Campaign
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsu2beHkfeNSTY0QgSodXePJk8arCzpn_9X6hGQjrUi6HrLeXDjAtZk7UYe7KA3ocJ3u99cX8dXeYxgen4VQI8ZU3g9TCcMc9EVbE5nPoZSzxCA2IpFeh4Fky0RK-EYj9gxkdpewP9kPIamRzDcE1-wvw3v_n8qy9o7SQy2QxnpCX7-JA4y8qKTzF5LPJwMmiunH8VBc2cy42ICB9YbwhcMsdHuUEulKB4JQ7ztMgiu6BDya1gxFXmrKea0U2yzZHyNDULsFZkByM-GJQe7UEaqZUVrCTWlE8-ZK73Zjzh3JbQEicWBDsUCcTQzvXdNWeAQ9iM6gsnWTsBC5h6meRsoFblIP1eEljhC-QT5yGA9x5NU-yDT5TqAK2aZKcWvL8jP7hwTkoI5apPo4LeoZCycr4jA&sai=AMfl-YTjQ5JiPyFJXGVzoij5GaR4pE0YP3f6qN7ih7ex7qzwwCpBkUSEaJJD1xCvI1x-I5cEBqPanHv7bll53Bre29mRXYpTRtyoKZQyAwDBiRwVymvcPLdI09tAI35VhM90AbCPV8Lp3EHNIP7cRt6Lk2PocgslydHykgMC0bRA2Tgwb2vPUB7qoLB6QS3riz_xium7y2k-Zf0nPC1YyMO8Wz27IP-kKI0G-b5RcwLOlatE1VcSY8zBdKMFuzZ_44Sg7-QPMBoGHacw0v7LEQ6PzljaCa_gSjkydT10j6mBzd0eymwO3KZssbMmkaguxccy-HdQgW8&sig=Cg0ArKJSzPnfebN-vHvtEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/octopi?utm_source=Native&utm_medium=Native+Ads&utm_campaign=2026+Octopi+Co-Pub+Campaign
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsv2tgAAR-dsCBVZcyNVER-Ld4xJVsJqtiIS_k_8qbDS91oIPnZgi2fSmy2gsx1i0zIJaWvSMRfsJ_BqylEHPx3VS2YO8qkVOYVADKvWMmRN-6OuUUdm9Cb0YDTQSndHJo8UsINmpZWXskKipXBa_mipyzKOpY-EQWhQmR1g_xhk-VzStdNQBSctpbMc3Xg_e3HJ-lspd7dHji7VM-zopzKJAtu3jwFS4iBLrmDDFOWtDZtxpHbiSXX-XXtw2MEyVIWjeL4Ds7IH6MDbp0FNMstNOkORBrVv7sHYbAJ7Xaed-0ouK6WrniCKiFDMfTfAGaDdGm7ov3DCO9MNEN5SWGKsZMcoHOfREMBqFwGK6akGUsOpR_nd9ehtx5rMMWhFm4GhJdSea4Zt5cL_i9JDssOO1gQ&sai=AMfl-YQ6Z62LtrEo1uPmOgvURAZDjtZ8bB2ezW_Vyfj1LTeYk8tOKOnABb4l0Ldvy0zrcPRhVIzpBbfH0QSiXhchPqocO90r1PH55Pd8AG6Nl_94sBJaJhPakmN1EAIADskYVKUZSNyEtICIowWZdhcFZHCNeGFR68H3Sn-_2oz2rOxTjdK3zgnM0O2s1SfCUajMLuiw9vpIdqrlmXxu3cF6yIPJ7g2TEBWNdVV3rvPPI-YgcqFj3ViEEmtax2VozyS7anHhmlbdNVcRshceZahGhJkoBkDJyDNavX6di2dq_NPQ6tBwWhll_hli--qJ5wYRX11VPVE&sig=Cg0ArKJSzPctiQ5VXplGEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/growth-exposes-weakness
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsv2tgAAR-dsCBVZcyNVER-Ld4xJVsJqtiIS_k_8qbDS91oIPnZgi2fSmy2gsx1i0zIJaWvSMRfsJ_BqylEHPx3VS2YO8qkVOYVADKvWMmRN-6OuUUdm9Cb0YDTQSndHJo8UsINmpZWXskKipXBa_mipyzKOpY-EQWhQmR1g_xhk-VzStdNQBSctpbMc3Xg_e3HJ-lspd7dHji7VM-zopzKJAtu3jwFS4iBLrmDDFOWtDZtxpHbiSXX-XXtw2MEyVIWjeL4Ds7IH6MDbp0FNMstNOkORBrVv7sHYbAJ7Xaed-0ouK6WrniCKiFDMfTfAGaDdGm7ov3DCO9MNEN5SWGKsZMcoHOfREMBqFwGK6akGUsOpR_nd9ehtx5rMMWhFm4GhJdSea4Zt5cL_i9JDssOO1gQ&sai=AMfl-YQ6Z62LtrEo1uPmOgvURAZDjtZ8bB2ezW_Vyfj1LTeYk8tOKOnABb4l0Ldvy0zrcPRhVIzpBbfH0QSiXhchPqocO90r1PH55Pd8AG6Nl_94sBJaJhPakmN1EAIADskYVKUZSNyEtICIowWZdhcFZHCNeGFR68H3Sn-_2oz2rOxTjdK3zgnM0O2s1SfCUajMLuiw9vpIdqrlmXxu3cF6yIPJ7g2TEBWNdVV3rvPPI-YgcqFj3ViEEmtax2VozyS7anHhmlbdNVcRshceZahGhJkoBkDJyDNavX6di2dq_NPQ6tBwWhll_hli--qJ5wYRX11VPVE&sig=Cg0ArKJSzPctiQ5VXplGEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/growth-exposes-weakness
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsv2tgAAR-dsCBVZcyNVER-Ld4xJVsJqtiIS_k_8qbDS91oIPnZgi2fSmy2gsx1i0zIJaWvSMRfsJ_BqylEHPx3VS2YO8qkVOYVADKvWMmRN-6OuUUdm9Cb0YDTQSndHJo8UsINmpZWXskKipXBa_mipyzKOpY-EQWhQmR1g_xhk-VzStdNQBSctpbMc3Xg_e3HJ-lspd7dHji7VM-zopzKJAtu3jwFS4iBLrmDDFOWtDZtxpHbiSXX-XXtw2MEyVIWjeL4Ds7IH6MDbp0FNMstNOkORBrVv7sHYbAJ7Xaed-0ouK6WrniCKiFDMfTfAGaDdGm7ov3DCO9MNEN5SWGKsZMcoHOfREMBqFwGK6akGUsOpR_nd9ehtx5rMMWhFm4GhJdSea4Zt5cL_i9JDssOO1gQ&sai=AMfl-YQ6Z62LtrEo1uPmOgvURAZDjtZ8bB2ezW_Vyfj1LTeYk8tOKOnABb4l0Ldvy0zrcPRhVIzpBbfH0QSiXhchPqocO90r1PH55Pd8AG6Nl_94sBJaJhPakmN1EAIADskYVKUZSNyEtICIowWZdhcFZHCNeGFR68H3Sn-_2oz2rOxTjdK3zgnM0O2s1SfCUajMLuiw9vpIdqrlmXxu3cF6yIPJ7g2TEBWNdVV3rvPPI-YgcqFj3ViEEmtax2VozyS7anHhmlbdNVcRshceZahGhJkoBkDJyDNavX6di2dq_NPQ6tBwWhll_hli--qJ5wYRX11VPVE&sig=Cg0ArKJSzPctiQ5VXplGEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/growth-exposes-weakness
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsv2tgAAR-dsCBVZcyNVER-Ld4xJVsJqtiIS_k_8qbDS91oIPnZgi2fSmy2gsx1i0zIJaWvSMRfsJ_BqylEHPx3VS2YO8qkVOYVADKvWMmRN-6OuUUdm9Cb0YDTQSndHJo8UsINmpZWXskKipXBa_mipyzKOpY-EQWhQmR1g_xhk-VzStdNQBSctpbMc3Xg_e3HJ-lspd7dHji7VM-zopzKJAtu3jwFS4iBLrmDDFOWtDZtxpHbiSXX-XXtw2MEyVIWjeL4Ds7IH6MDbp0FNMstNOkORBrVv7sHYbAJ7Xaed-0ouK6WrniCKiFDMfTfAGaDdGm7ov3DCO9MNEN5SWGKsZMcoHOfREMBqFwGK6akGUsOpR_nd9ehtx5rMMWhFm4GhJdSea4Zt5cL_i9JDssOO1gQ&sai=AMfl-YQ6Z62LtrEo1uPmOgvURAZDjtZ8bB2ezW_Vyfj1LTeYk8tOKOnABb4l0Ldvy0zrcPRhVIzpBbfH0QSiXhchPqocO90r1PH55Pd8AG6Nl_94sBJaJhPakmN1EAIADskYVKUZSNyEtICIowWZdhcFZHCNeGFR68H3Sn-_2oz2rOxTjdK3zgnM0O2s1SfCUajMLuiw9vpIdqrlmXxu3cF6yIPJ7g2TEBWNdVV3rvPPI-YgcqFj3ViEEmtax2VozyS7anHhmlbdNVcRshceZahGhJkoBkDJyDNavX6di2dq_NPQ6tBwWhll_hli--qJ5wYRX11VPVE&sig=Cg0ArKJSzPctiQ5VXplGEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/growth-exposes-weakness
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsv2tgAAR-dsCBVZcyNVER-Ld4xJVsJqtiIS_k_8qbDS91oIPnZgi2fSmy2gsx1i0zIJaWvSMRfsJ_BqylEHPx3VS2YO8qkVOYVADKvWMmRN-6OuUUdm9Cb0YDTQSndHJo8UsINmpZWXskKipXBa_mipyzKOpY-EQWhQmR1g_xhk-VzStdNQBSctpbMc3Xg_e3HJ-lspd7dHji7VM-zopzKJAtu3jwFS4iBLrmDDFOWtDZtxpHbiSXX-XXtw2MEyVIWjeL4Ds7IH6MDbp0FNMstNOkORBrVv7sHYbAJ7Xaed-0ouK6WrniCKiFDMfTfAGaDdGm7ov3DCO9MNEN5SWGKsZMcoHOfREMBqFwGK6akGUsOpR_nd9ehtx5rMMWhFm4GhJdSea4Zt5cL_i9JDssOO1gQ&sai=AMfl-YQ6Z62LtrEo1uPmOgvURAZDjtZ8bB2ezW_Vyfj1LTeYk8tOKOnABb4l0Ldvy0zrcPRhVIzpBbfH0QSiXhchPqocO90r1PH55Pd8AG6Nl_94sBJaJhPakmN1EAIADskYVKUZSNyEtICIowWZdhcFZHCNeGFR68H3Sn-_2oz2rOxTjdK3zgnM0O2s1SfCUajMLuiw9vpIdqrlmXxu3cF6yIPJ7g2TEBWNdVV3rvPPI-YgcqFj3ViEEmtax2VozyS7anHhmlbdNVcRshceZahGhJkoBkDJyDNavX6di2dq_NPQ6tBwWhll_hli--qJ5wYRX11VPVE&sig=Cg0ArKJSzPctiQ5VXplGEAE&fbs_aeid=%5Bgw_fbsaeid%5D&urlfix=1&adurl=https://win.bevnet.com/co-publishing/growth-exposes-weakness
https://www.vermontjoblink.com/search/warn_lookups/357


and execution for all brands in our Beer, Non-alcoholic, Wine and RTD portfolios. Everyone at Baker

Distributing acknowledges that change is difficult, and we are here to guide you through every step

of the process.”

However, several suppliers have told Brewbound they were refused representation with Baker, leav‐

ing them without an avenue to sell in Vermont, including Massachusetts-based Hangar Pub Brewing,

whose portfolio includes Amherst Brewing, Libation Ginger Beer, Katalyst Kombucha and Katalyst

Craft Soda.

“The sale of Calmont to Baker left us dead in the water in Vermont, so none of our alcohol brands

are available in the state anymore,” Hangar brands manager Jason Hunter told Brewbound. “Baker

showed no interest in bringing it on, and Farrell had previously released the brand and had no inter‐

est in bringing it back. We’re left with no viable options for the state at this time.”

New Hampshire-based Kettlehead Brewing is in a similar lurch, owner Sam Morrissette told

Brewbound. Baker told him “with the headwinds in craft beer, they are skeptical about taking on

more brands.”

“We do have several customers in Vermont, especially near the New Hampshire border, that carried

our beer and have inquired about how to get it again,” he added. “Unfortunately , we can’t get them

any beer at this point because of Baker’s decision.”

Other brands in Calmont’s book with an uncertain future in the Green Mountain State include the

Massachusetts-based Hendler Family Brewing portfolio (Jack’s Abby Craft Lagers, Night Shift and

Wormtown) and Vermont-based Liambru Ale Co.

Several other brands listed on Calmont’s still-active website (https://www.calmontbeverage.com/beer/) also

appear in Baker’s portfolio (https://www.bakerdistributing.com/wp-content/uploads/2026/04/BBP-0426-WEB.pdf), in‐

cluding Vermont breweries Mill River, Red Barn, Woodstock Inn and Rock Art; and Maine Beer

Company.

Vermont’s middle tier has undergone intense consolidation in recent years, which leaves smaller

craft breweries with dwindling routes to market.

In April 2025, craft distributor VT Beer Shepherd (https://www.brewbound.com/news/vt-beer-shepherd-ceases-

operations-baker-distributing-acquires-part-of-portfolio-including-lawsons/) abruptly shuttered and sold the distribu‐

tion rights of Vermont-based Lawson’s Finest Liquids to Baker. Following the sale, Lawson’s shut‐

tered its self-distribution arm, The Beer Guy, to go statewide with Baker, which has helped boost the

brand to double-digit gains (https://www.brewbound.com/news/lawsons-finest-liquids-caps-2025-with-15-8-growth-in-

grocery-recertifies-b-corp-standing) in its home state.

Sheehan Family Companies shuttered its Craft Vermont subsidiary in November 2023

(https://www.brewbound.com/news/sheehan-family-to-sell-craft-vermont/), one of many sales in the company’s pre‐

viously vast stable of craft-focused distributors. Craft Vermont’s brand rights were sold piecemeal to

Baker and Farrell.
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Massachusetts-headquartered Craft Collective attempted to diversify Vermont’s middle tier by open‐

ing a warehouse there in March 2022 (https://www.brewbound.com/news/craft-collective-expands-to-vermont-

picks-up-distribution-rights-to-vermont-beer-makers/). But the move appears to be short-lived. The Business

Services Division lists Craft Collective’s Vermont offshoot terminated as of April 2023.

Both in-state and out-of-state brewers are permitted to ship beer directly to consumers (DTC) in

Vermont, according to the Brewers Association’s (BA) website (https://www.brewersassociation.org/govern‐

ment-affairs/legal-resources/direct-to-consumer-shipping-laws/). Shipments are capped at 12 cases, containing

no more than 36 gallons, in a calendar year, and must be delivered via common carriers.

A bill to expand the state’s limited self-distribution privileges, H.921

(https://legislature.vermont.gov/bill/status/2026/H.921), passed Vermont’s House of Representatives and

moved to the Senate on March 24. The bill would grant Vermont brewers the ability to distribute up

to 5,000 barrels of beer annually without the administrative rigors currently required.

“To self-distribute today, a brewery must form a separate distribution company, maintain separate

books and tax filings, carry additional insurance and pay an annual license fee of roughly $1,200, all

to deliver relatively small amounts of beer locally,” Vermont Brewers Association (VBA) executive di‐

rector Emma Arian wrote in an info sheet about the bill.

In it, Arian illustrated how H.921 would bring Vermont into parity with neighboring states, which “al‐

ready recognize that limited self-distribution is essential for small producers.” In New Hampshire,

brewers whose annual output is fewer than 15,000 barrels can distribute up to 5,000 barrels. Maine

breweries producing fewer than 30,000 barrels “may sell directly to licensed retailers without a

wholesale license,” she wrote.

“These states maintain strong wholesaler networks, and limited self-distribution has not undermined

the three-tier system,” Arian wrote.

Vermont has a strong craft beer industry for its size, and its 75 craft breweries generated $460 mil‐

lion in economic impact in 2025. The state ranks first in breweries per capita (15.4 per 100,000 legal-

drinking-age [LDA] adults) and in per capita consumption (21.8 gallons per 100,000 LDA adults).

The majority of VBA members (58.2%) produced fewer than 500 barrels in 2025. Only about a quar‐

ter (23.7%) produce more than 2,000 barrels, Arian noted.

The VBA views self-distribution as a stepping stone for craft brewers to become “attractive to one of

the large distributors,” Arian wrote in testimony

(https://legislature.vermont.gov/Documents/2026/Workgroups/House%20Government%20Operations/Bills/H.921/Witness%2

0Documents/H.921~Emma%20Arian~Follow-up%20to%20Testimony~2-11-2026.pdf) to members of the House

Committee on Government Operations and Military Affairs.

“Adding self-distribution to an already time-consuming manufacturing business is a lot of work,” she

added. “However, it is the most cost-effective way for small brands to intentionally grow their

business.”
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The BA backs the VBA’s efforts to expand self-distribution.

“Especially in light of further consolidation of the middle tier, it is imperative that brewers have the

opportunity for self-distribution,” BA state government affairs director Sam DeWitt said in a state‐

ment provided to Brewbound. “Small and independent brewers should be limited only by their abili‐

ty and motivation to reach consumers where they are.”

The Vermont Legislature is slated to adjourn May 8.
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