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Vermont Tourism Hearing
MUSEUMS & ATTRACTIONS @
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Museums are vital to the Vermont
tourism Industry
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67% of all U.S. leisure travelers
participate in cultural activities such as

visiting museums.
These travelers spend 60 percent more ‘

money on average than other leisure

travelers.
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Museums are open
rain or s
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museums have
pbroad appeal




Museums are experiencing a
diversity of increasing economic
pressures
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tourists.
Approximately 5% are Canadian.
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New England Museums experienced a

15% average decrease In attendance
In February.
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Cuts to federal
funding

American
Alliance of
Museums

Today, the entire staff
of the Institute of
Museum and Library
Services (IMLS)

was placed on
administrative leave.

This move, which continues to undermine
the will of the American people, raises
qguestions as to whether the agency will be
able to fulfill its legal obligations to disperse
congressionally appropriated funding.




Higher construction costs for new
experiences and ongoing faclility

maintenance.
Higher gift shop prices.
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Museums offer iconic experiences
that build the Vermont brand
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Burlington Waterfront during the Eclipse
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Champ Exhibit:
Opening Fall 2025




Thank you



Red Hen Bakery and Cafe

y RED HEN BAKING CO



Vermont Artisan
Since 1999
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