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[ production, pollinators, produce safety, soil health and more]
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VVBGA Member Farms

2008 2010 2012 2014 2016 2018 2020 2022



VVBGAMembership By State




n=177 farm owners / managers
44% of VVBGA member farms




Our farms are diversified!

Vegetables 1,870 acres 92% of farms
165 farms 11.3 acres average
GH / tunnels 2.2 million sq. ft. 88% of farms
159 farms 14K sq. ft. average
Ornamentals 112 acres 65% of farms
117 farms 1 acre average
Berries 271 acres 64% of farms
116 farms 2.3 acres average

2022 sales of vegetables and berries reported in survey = $42 million
(n=168 farms, less than half VVBGA membership)




Growers are optimistic about
the future of vegetable and berry farming

@ Very positive

@ Somewhat positive
@ Neutral

@ Somewhat negative
@ Very negative

87% have a very or
somewhat positive view



Top concerns of growers:
farm labor availability and retention,
climate change and extreme weather

climate change and extre... 152 (68.2%)
farm labor availability and... 154 (69.1%)
health care affordability 27 (12.1%)
input costs 50 (22.4%)
land prices ~63 (28.3%)
market demand for local p... 45 (20.2%)
pest management, includi... 91 (22.9%)
regulatory compliance 21 (12.1%)
transitioning to new owner... —22 (9.9%)
water availability and access 19 (8.5%)
work/life balance and stress| 58 (26%)



Most important resources:
technical support for individual farms,
applied research, grant opportunities

applied research 93 (41.7%)

education programs for gr... 18 (35%)
farmland conservation 77 (34.5%)
grant opportunities for gro... 90 (40.4%)
grower associations -92 (23.3%)
laboratory services / tests 33 (14.8%)
low Interest loans 96 (25.1%)
policy advocacy 63 (28.3%)

technical support for indivi... | 113 (50.7%)
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Half of farms irrigate most or all their crops
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3/4 of farms sell half or more
of their crops directly to consumers
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1/8 of farms sell mostly or all wholesale




[Retail and wholesale market channe}s

Direct-to-
RO stores -
Distributors
Supermarket
chainD
Institutions .
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Past President




4 Corners Farm, S. Newbur
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Elmer Farm, E. Middlebury
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Members include
new farms




Armstrong Farm, Bennington
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Third generation
vegetable farm
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Crossroad Farm, Post Mills '




Full Belly Farm, Monkton
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Many farms are o
conserved land
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Many farms grow high valug.«

crops on small acreage
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Farm Market
Bakery * Greenhouses
OPEN YEAR ROUND

' www; a‘.‘

Largeretail market,
PYO wholesale
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New markets and
new products
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