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What is Agritouri

* The core is on-farm experiences and
product sales closely tied to agriculture
such as harvest festivals, farm stays,
pick-your-own, farm dinners, field trips,
and farm stands.

The Vermont Farm to Plate Agritourism
Task Force also works with farm-related
experiences such as farmers’ markets
and agricultural fairs as well as culina
experiences that support Vermont
agriculture such as farm-to-table
events.

Authenticity is an important
characteristic of high-quality
agritourism.
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Global agritourism
market size in 2018:

$5.7
billion

Source: Peihong, Zhao and Zheng Yali. March 2019. Global Agritourism Market Report, History and Forecast
2014-2025, Breakdown Data by Companies, Key Regions, Types and Applications. Published by QY Research,

Beijing, China.

AGRITOURISM

across the globe

Projected market
size for 2025:

$12.9
12% billion

PROJECTED COMPOUND
ANNUAL GROWTH RATE FOR
THE GLOBAL AGRITOURISM
MARKET FROM 2018-2025

MARKET SHARE BY TYPE OF
AGRITOURISM:
EVENT & RECREATION

using farm land for marketable experiences
such as festivals, hay rides, and corn mazes 2504

58%

hands-on experiences that educate visitors
about farm life, such as farm stays and
tastings

DIRECT MARKET

direct-to-consumer sales that take place on-farm
or through farm stands and markets
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AGRITOURISM

in Vermont

$51.7 million

estimated total income from agritourism

inVermontin 2017

Agritourism income combines direct sales with
agritourism & recreational services income data.

Vermont farms that sold food directly to
consumers in 2017 ﬂ‘ i E
ﬂ 933 Vermont farms provided agritourism &

recreational services in 2017

. Oirect sales of food

Source: USDA Census of Agriculture (2017) Tables 2 and 7.
https://www.nass.usda.gov/Publications/AgCensus/2017/index.php

VT AGRITOURISM INCOME IN 2017
3%

Agritourism & recreational
services, such as farm tours,
hay rides, hunting, fishing, etc.

The share of food sold
from farms directly to
consumers in Vermont:

@

vs. the
U.S. average.
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https://www.nass.usda.gov/Publications/AgCensus/2017/index.php

INTERNATIONAL WORKSHOP ON HOME PROGRAM  SPONSOR & EXHIBITOR OPPORTUNITIES
AGRITOURISM
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https://www.agritourismworkshop.com/

A virtual series for farm, food,
and travel communities

Agritourism Platform

Agritourism

GATHERINGS
September 22, 2020 Welcoming Guests Back on our Farms and Ranches
October 8, 2020 Regenerative Tourism & Agriculture
November 19, 2020 Indigenous and Tribal Perspectives on Agritourism
December 9, 2020 Creating Virtual Farm and Food Experiences
January 13, 2021 Farm-Based Education in Every City and Town: 4 Unique Stories
February 17, 2021 Agritourism within the US Racial Justice movement
March 16, 2021 Exploring the Diversity and Impact of Agritourism in Africa
April 20, 2021 Culinary Lens on Agritourism
May 11, 2021 Regional Strategies for Promoting Agritourism and Economic Development

More information at https://www.agritourismworkshop.com/
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https://www.agritourismworkshop.com/

Survey of
Agritourism

including On-Farm Direct
Sales in the United States
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Online Survey

* Conducted November 2019 - February 2020

* Pre-COVID responses
e 1834 respondents from all 50 states

e 222 respondents from all 14 counties in Vermont

Number of
Respondents

-

In the survey, we asked about:

*  Products and activities

Partnerships

e Motivations * Plans for future .
100 - 200
* Challenges * Firmographics .
50- 100
* Support systems * Demographics

Less than 50 .



Results Overview

Number of
Responses

. 20+

| |Lessthan5

Survey respondents in VT:

were 57 years old
(average age)

56% were female

72% had a college
degree

farmed 82 acres

(median farm size)

62% had 10+ years

experience in agritourism

in the US:

were 55 years old
(average age)

58% were female

70% had a college
degree

farmed 60 acre

(median farm size)

53% had 10

experience in ag



Products by Type
Crops

e |
W
; 4
P N ]
T -

Vermont
| .
- ] |
o United States
1 I B T‘Wrﬂu
| @




Categories of Farm Experiences

E On-Farm Direct Sales >  On-Farm Direct Sales
86%

Education S— (s fion

52%
Entertainment Entertainment
and Events 40% and Events
0
Outdoor [ (0] o) ¢
Recreation 23% Re fion

21% odging




Median Size of Farm and Proximity to a City (50,000+ people

South
68 acres
62 acres
Northeast

Vermont
84 acres



Median Number of Visitors and Days Open

Median Number
of Visitors

_ 100 visitors
per year

Median Number
of Days Open
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Percentage of Farms by Agritourism Revenue
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Percentage of Farms by Agritourism Profit
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Motivations and Goals
e o1%

Build goodwill in the community

38%
N 00%
Increase farm/ranch revenue
23%
. . N 37%
Educate public about agriculture
91%
. . o .| 3%
Enjoy social interaction with public
90%
. N 30%
Increase traffic to on-farm sales outlet
75%
o I 7%
Diversify farm/ranch market channels
73%
0% 20% 40% 60% 20% 100%

B Percent of respondents who rated goal as very important or important

Percent of respondents who feel they are successful in achieving important goals




Challenges

2 Time management 90% J Liability issues

Cash flow
management

Marketing the Develop/implement

operation a business plan 69%

Cost/availability —  Managing
of insurance visitor access

_-ﬁ - age -
@ Ava-llablllty of operating . State and local
capital 73% regulations

“Our biggest challenge at [the farm] is trying to keep our labor expenses from putting us out of
business. We cannot find the balance of having to raise wages and raising the cost of our products,
so people still want to come and buy them.”

-Vermont farmer




Supports Needed

Social media marketing and management
Marketing plan development
Website management

Resources for public on locating agritourism enterprises

Product and consumer trends

Legal and liability information

Safety Information for having on-farm visitors 24%




The Future of Agritourism

59% 43%

of respondents plan to of respondents plan to
expand their services invest in more buildings or hire more employees

equipment

51{ 26%

of respondents plan to



Survey of

Agritourism ' ‘
including On-Farm Direct
Sales in the United States

https://www.uvm.edu/vtrc/agritourism-survey
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