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What is Agritourism?

Source of graphic: Chase, L. C., Stewart, M., Schilling, B., Smith, B., & Walk, M. (2018). Agritourism: Toward a Conceptual 
Framework for Industry Analysis. Journal of Agriculture, Food Systems, and Community Development, 8(1), 13-19. 
https://doi.org/10.5304/jafscd.2018.081.016

• The core is on-farm experiences and 
product sales closely tied to agriculture 
such as harvest festivals, farm stays, 
pick-your-own, farm dinners, field trips, 
and farm stands.

• The Vermont Farm to Plate Agritourism 
Task Force also works with farm-related 
experiences such as farmers’ markets 
and agricultural fairs as well as culinary 
experiences that support Vermont 
agriculture such as farm-to-table 
events.

• Authenticity is an important 
characteristic of high-quality 
agritourism.

https://doi.org/10.5304/jafscd.2018.081.016


Source: Peihong, Zhao and Zheng Yali. March 2019. Global Agritourism Market Report, History and Forecast 
2014-2025, Breakdown Data by Companies, Key Regions, Types and Applications. Published by QY Research, 
Beijing, China.



Source: USDA Census of Agriculture (2017) Tables 2 and 7.
https://www.nass.usda.gov/Publications/AgCensus/2017/index.php

https://www.nass.usda.gov/Publications/AgCensus/2017/index.php


International Workshop on Agritourism 2020

Most farmers and ranchers feel there are considerable market opportunities within 
agritourism. They are particularly eager to take advantage of partnerships and 
collaboration.

https://www.agritourismworkshop.com/

https://www.agritourismworkshop.com/


September 22, 2020 Welcoming Guests Back on our Farms and Ranches
October 8, 2020 Regenerative Tourism & Agriculture
November 19, 2020 Indigenous and Tribal Perspectives on Agritourism
December 9, 2020 Creating Virtual Farm and Food Experiences
January 13, 2021 Farm-Based Education in Every City and Town: 4 Unique Stories
February 17, 2021 Agritourism within the US Racial Justice movement
March 16, 2021 Exploring the Diversity and Impact of Agritourism in Africa
April 20, 2021 Culinary Lens on Agritourism
May 11, 2021 Regional Strategies for Promoting Agritourism and Economic Development

More information at https://www.agritourismworkshop.com/

https://www.agritourismworkshop.com/
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Online Survey

• Conducted November 2019 - February 2020

• Pre-COVID responses

• 1834 respondents from all 50 states

• 222 respondents from all 14 counties in Vermont

In the survey, we asked about:

• Products and activities

• Motivations

• Challenges

• Support systems 

• Partnerships

• Plans for future

• Firmographics

• Demographics 



Results Overview
Survey respondents in VT:

farmed 82 acres
(median farm size)

72% had a college 

degree

56% were female

were 57 years old
(average age)

62% had 10+ years
experience in agritourism
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Responses

were 55 years old
(average age)

in the US:

58% were female

70% had a college 

degree

farmed 60 acres
(median farm size)

53% had 10+ years
experience in agritourism



Products by Type

Animals and Animal Products

Crops

Value-added Products

36%
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Categories of Farm Experiences



Median Size of Farm and Proximity to a City (50,000+ people)



Median Number of Visitors and Days Open



Percentage of Farms by Agritourism Revenue
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Revenue



Percentage of Farms by Agritourism Profit
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Motivations and Goals



Challenges

“Our biggest challenge at [the farm] is trying to keep our labor expenses from putting us out of 
business. We cannot find the balance of having to raise wages and raising the cost of our products, 
so people still want to come and buy them.”

-Vermont farmer



Supports Needed

Safety Information for having on-farm visitors 24%



The Future of Agritourism



Lisa Chase lisa.chase@uvm.edu

https://www.uvm.edu/vtrc/agritourism-survey

mailto:lisa.chase@uvm.edu
https://www.uvm.edu/vtrc/agritourism-survey

