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The Agency is engaged in activities
that generate revenue to the State
general fund. Our work with existing
and new businesses, downtowns and

communities, marketing the state for OU R M ISSION

tourism, preservation of the Vermont : :
brand and what makes us special, is To help Vermonters improve their
all part of what generates income to quality of life and build strong
state government. We are the income communities.

side of the state general ledger.
Investments in ACCD are investments
In income generating activity.
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Coronavirus Relief Fund Appropriations

Salaries and Expenses $ 750,000 N/A
Total ACCD Emergency Recovery Grants (ACT 115, ACT 137, ACT 154, JFC $ 120,656,407* 2,818 Businesses
Allocations and Transfers)* 28,652 Jobs
VT Community Loan Fund (Act 137 Appropriation for Women & Minorities) $ 5,000,000 654 Businesses
VT Arts Council (Act 137 Appropriation for Arts Organizations) $ 5,000,000 115 Organizations
ANR Outdoor Recreation (ANR funds) $ 1,500,000 35 Businesses
Working Lands Enterprise Fund $ 2,500,000 79 Businesses and Organizations
Restart Business Technical Assistance $ 3,250,000 600 Businesses
5,000 Jobs
Everyone Eats SEVCA $ 6,400,000 547,480 Meals [ 150 Restaurants / 166 Farms
Ski Area Recreation Safety Program $ 2,500,000 34 Ski Areas
Landlord Technical Assistance $ 250,000 473 Landlords [ 4,212 Individuals
Mortgage Assistance Program VHFA $ 5,000,000 645 Households / 1,419 Individuals
Rental Housing Stabilization Program VSHA $ 25,000,000 9,900 Landlords / 11,500 Households / 21,230 Individuals
Re-Housing Recovery Program $ 6,200,000 219 Households / 482 Individuals / 75 Businesses
Restart Vermont Consumer Stimulus $ 2,500,000
Restart Vermont Marketing $ 4,000,000
ACCD Total* $ 190,506, 407*/

*This figure includes funds transferred from other Agencies in accordance with 2020 relief bills passed by the Legislature. The figure includes approximately $265,129 of funding represented elsewhere in this
table (including $19,828 from ANR Outdoor Recreation, $47,719 from VCLF, and $197,582 from the VT Arts Council) that overstates the total appropriation to the Agency b approximately $265,129. These
reallocations are not reflected in the individual line to show the total amount originally appropriated to ACCD.

AThis figure does not include more than $76 million of Economic Recovery Grants that were administered by the Department of Taxes in coordination with the Agency of Commerce and additional CRF funds
issued to the Department of Taxes through the JFC process.

This table is provided for informational purposes only. The Agency's final reporting on
all CRF funding will be incorporated in future legislatively-required reports.
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Comprehensive
Agency Strategies

Department of Economic Development

COMMISSIONER

. Housed in the Agency of Commerce and Community Development, the Department of
Joan Goldstein Iluminate the

Economic Development works to improve the economic well-being of Vermonters. Our primary Vibrancy of Vermont

DEPUTY COMMISSIONER  opjective is to build the Vermont economy by helping companies, individuals and organizations Mt vement eficcuen to
Brett Long

gain access to the resources they need to grow their businesses, expand markets, create new visiting, [iving, and working here.
STAFF: 22 (FY 2020) jobs, find workers, build skills, invest in Vermont and improve Vermonters’ quality of life. :,:.!_,
Deploy a 21st
. Century Workforce
: : : : : : : : ? ' i: f i / Program Focus Areas Measuring Success o scscation and o
L Eh bbb ddni ’ & 4 * Worker Recruitment; * Value & number of capital robest modem workdorce.

L ... ... .. e« Business Support; investments; &

& s ... 0.+ Economic Development * Increase in the number of Ensure Housing for Al

SESLRSRRR AR Marketing; and businesses created/recruited; e

ISERERERER e  Economic Investments * |ncrease in the size of the ol ermenters
workforce. f?“'?%iil

Accelerate Business
Growth & Recruitment
COVI D_19 Res po nse Grow,/scale existing businesses
and recruit new businesses via
a network of technical
assistance, access to capital
and increased deal flow

Strengthen Vibrant Regional

The Department of Economic Development, in partnership with the Department of Taxes, was
responsible for the creation and deployment of the Emergency Economic Recovery Grants

Program. From June through December, the two Departments were able to grant over $300 e e

million in Coronavirus Relief Funds directly to Vermont businesses. shared viio aros egona
and provide the tools to build and
maintain modern infrastructure
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Comprehensive

Department of Housing and Community Development

Agency Strategies
COMMISSIONER It is the mission of the Department of Housing and Community Development (DHCD) to %
Josh Hanford support vibrant and resilient communities, promote safe and affordable housing for all, protect v.h.':ﬂg?tﬁemunt
STAFF: 32 (FY 2020) the state’s historic resources, and improve the quality of life for Vermonters. For the state to B
YYYYIITTITIIIr grow and thrive, there is a need to carefully integrate growth, environmental protection and visiting, living, and working here.
e ! T 9 : T 9 . iy . .
v economic opportunities into our state, regional and local framework. :,:_!‘
‘?:"T ?777****** Deploy a 21st
' f * * * * ’ * * * f * * * Program FOCUS AreaS Measurin Success Century Workforce
- . . Develop a continuum
ffff**ffffff’ J * Training, technical assistance and Housing units %eserved and e
v ; [ ] re/training to enable a
‘i b ébbd T 3 4 regUIatory gl,“dance, ) i dg p robust, modern workforce.
| | , T c i ? 1 'R . . .
TANRRNNEE  Funding and incentives; ([J\)el?? vested in communit =]
RARRRRRRR *  Protection of historic and cultural A((j)d?ci Sn |Es © . 30” ru s Ensure Housing for All
resources, and ona ous g ollars affordability of housing for
. |eve ra ged all Vermonters,
* Produce and preserve housing W
opportunities el

Accelente Business
Growth & Recruitment
Grow,/scale existing businesses
and recruit new businesses via

COVID-19 Response ot s ot
To-date the Department has allocated over $43 million in new funding to support pandemic aw
recovery for: local community planning & revitalization efforts, small businesses, low-income Strengt..en:fh'f'ﬂ.mewom'
homeowners, renters and landlords. We have directly assisted more than 21,000 families with Emmr:mr
emergency housing expnses, stabilized more than 10,000 landlords from total revenue loss, Sharsc viskin across regona)
assisted dozens of communties adapt and directly supported more than 150 small “meintain modem infrastructure.

businnesses.
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Department of Tourism and Marketing oot Strateatos
COMMISSIONER The Vermont Department of Tourism and Marketing’'s (VDTM) primary objective is to expand 0.}
Heather Pelham awareness of Vermont as a tourism destination and to increase the number of visitors to the v.b.':ﬂr;tﬁeﬁﬁunt
STAFE: 9 (FY 2020) state. More broadly, our mission is to promote Vermont’s travel, recreation, cultural and B

s ~historic attractions, as well as the state’s goods and services, in coordination with public and Visiting, Iiving, and working here.
CUT T TR TR TR U T T private sector partners and to market to a global audience in a manner consistent with the .?,:.!_
PeT et e values and traditions of the state for the economic benefit of all Vermonters. Deploy a 21st

Century Workforce
Develop a continuum

ARRBRRRRARRER Program Focus Areas Measuring Success of echucation and job
AREREE; « Promote Vermont as a top, year- « Number of visitors s, modem wakore
fﬂ‘fifi SEEER round, global tourism destination * Visitor spending 4
YIIIIXIIIY and an ideal place to live and work; « Total tax revenue generated B
« Utilize owned, earned and paid « Jobs in the tourism industry e e
media strategies and tactics; and, sectors ,Lu_“%
e Collaborate with regional, industry AT.Tt F

and prlvate pa rtners; Growth & Recruitment

Grow,/scale existing businesses
and recruit new businesses via
a network of technical

COVID-19 Response g ki g
The Department was allocated $6.5M to encourage visitation and consumer spending and publicize the m
resumption of activities and steps taken to ensure a safe experience. Activities included: St,engt..en:fh’fﬂ.t Regional
» Local, regional and national brand awareness campaigns, with aspirational and safe travel messaging e
« Regional marketing and stimulus grant program (60 communities up to $10K each) sharod Violon acrose regional
« Buy Local statewide consumer stimulus discount program and BuyVermontMade.com holiday promotion  an provie i sk o buid and

maintain modern infrastructure

Brand-building events to support arts and culture sector, long-term brand affinity and relocation
Crisis communications, COVID-19 Resource Recovery Center, and business outreach and guidance
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A Look Ahead to 2021 Legislative Agenda

Recovery
"Of course, we can't * Business support to those most impacted businesses
accomplish any of this if we _ _ _ _
don't help our businesses * Marketing Economic Development, Tourism & Outdoor Recreation
survive over the next feW
months. We all know without Reemployment
strong employers, we won't )
have thejobsthat generate e Unemp|0yment |nSUFanCe Rellef
the tax revenue needed to
help the vulnerable. fond « Vermont Relocated Worker Grant Program

schools, pave roads and pay
for priorities like climate

change and clean water. "  Place-Based Tax Increment Financing

Reinvestment

Gov. Phil Scott * Vermont Housing Incentive Partnership

Inaugural Address

January 7, 2020  Modernize and Improve Act 250
 Downtowns
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CONTACT US

Lindsay Kurrle, Secretary ~ i
lindsay.Kurrle@Vermont.gov

Ted Brady, Deputy Secretary
ted.brady@Vermont.gov

Joan Goldstein, Commissioner, Department of Economic Development = = 2
joan.Goldstein@Vermont.gov ~ - -
——— = ;:‘E
Josh Hanford, Commissioner, Department of Housing and Community ;;,/ e =
Development :/
josh.Hanford@Vermont.gov e

Heather Pelham, Commissioner, Department of Tourism and Marketing
Heather.Pelham@Vermont.gov
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CONTACT US

Jessica Vintinner, Legislative Affairs & General Inquiries
Jessica.vintinner@Vermont.gov

Kitty Sweet, Administrative Support & Scheduling
Kitty.sweet@Vermont.gov
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