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Inspiring Generations of Play

State of Vermont

TOTAL ECONOMIC IMPACT IN THE STATE OF VERMONT

VERMONT UNITED STATES
Jobs' (FTE) 1,732 691,263
Wages® $66.9M $35.1B
Taxes® $26.2M $14.9B
Economic Impact* $260.1M $110.9B

FAST FACTS

= 95.3% of toy manufacturers, wholesalers, and distributors in the United States are small
businesses. In the State of Vermont 100.0% are small businesses.

= An estimated 3 billion, fun, safe and affordable toys are sold across the U.S. each year.

= Although the average retail price of a toy is $10.00, the industry generates roughly $27 Billion®
annually in direct U.S. retail toy sales and $90 Billion in global retail toy sales.
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DOMESTIC VALUE OF TOYS
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This report is a component of the larger study, Economic Impact of the Toy Industry in the United States
(2017), produced by John Dunham & Associates for The Toy Association (www.toyassociation.org).

Revised May 2018.




BREAKDOWN BY CATEGORY Jobs (FTE) Wages Economic Impact
Direct
Manufacturers, wholesalers,
o . 865 $26.2M $122.4M
distributors and retailers of toys
and similar children’s products.
Indirect
Suppliers of raw materials,
components and services to
. 400 $20.2M $71.6M
“Direct” manufacturers,
wholesalers, distributors and
retailers.
Induced
Local businesses that are
supported by the re-spending of
“Direct” and “Indirect” businesses 467 $20.5M $661M
(calculated using an input/output
model of the United States)
Total 1,732 $66.9M $260.1M
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T Estimated Full Time Equivalent (FTE) jobs. In addition to direct employees of toy manufacturers, wholesalers and distributors, this figure
also includes all retailers that sell toys as some component of its total product assortment. Toy-related retailer employment is
calculated by multiplying total employees by the retailer's share of toy sales.

2 Wage data includes all income paid to workers by employers (e.g., cash wages along with health and life insurance payments,
retirement payments and other non-cash compensation).

3 "Taxes” includes business and employment taxes but does not include sales taxes paid on toys at retail by consumers. State and Federal
taxes have been combined.

4 "Economic Impact” is the value of production by industry in a given geographic area.

> Source: The NPD Group, 2018.
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