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Report Purpose & Requirements

Purpose
• To determine whether Vermont should establish a time-of-acquisition vehicle feebate program 

to act as a self-funding incentive program

Report Requirements
• Whether vehicle feebates should be structured in steps—one or multiple—or as a continuum; 

• Whether there should be separate vehicle feebates for different classes of vehicles and, if so, 
whether there should be different pivot points for where a fee crosses over to a rebate;

• If vehicle feebates should apply to both new and used vehicles and purchased and leased 
vehicles.

• How a time-of-acquisition vehicle feebate program or other funding mechanism could function 
with the vehicle incentive programs established in Sec. 34. 

• The level of investment, incentives, feebates, and other monetary incentives and disincentives 
needed to reach the number of plug-in electric vehicles in Vermont's Comprehensive Energy 
Plan.
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Feebate Definition and Structure

Feebate Definition & Structure

• A Feebate is a market-based policy approach aimed at lowering transportation-related fuel 
consumption and carbon emissions using two primary elements:

➢A fee assessed on the purchase of vehicles that emit more GHGs and are less energy 
efficient.

➢A corresponding rebate awarded to purchasers of low-emissions vehicles.

• Feebate programs are typically designed to be self-funding, so that the cost of incentivizing 
cleaner vehicles is offset by the corresponding fee portion of the policy.

• Feebates can be applied in conjunction with incentives targeted at specific technologies. For 
example, EVs could be awarded higher rebate levels than internal combustion engine (ICE) 
vehicles to explicitly encourage their adoption.
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Feebate Examples

• No examples in the United States (the focus has been on EV incentives).

• France - France’s system was implemented in stepwise fashion, but uses a high number of 
different gradations between the CO2 grams per kilometer (g/km) equivalents of 21 MPG and 
96 MPG (the outer bands of the program), and completely covers the new automobile market 
in the country. 

• Canada - Ontario’s Tax for Fuel Conservation, which was implemented in the Canadian province 
between 1991 and 2010. The program was eventually terminated due to changes in the 
political climate. The program targeted only the worst and best performing vehicles and utilized 
a benchmark metric of liters per 100 kilometers, a measure of fuel efficiency rather than fuel 
economy.
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Alternatives for Consideration & Evaluation Criteria

• Alternative #1: An all-vehicle feebate.

• Alternative #2: A feebate differentiated by vehicle class.

• Alternative #3: An EV rebate paired with short-term other revenue.

• Alternative #4: An EV-focused feebate that includes a feebate system for all vehicles, with a 
larger rebate for EVs.

• Alternative #5: A program that applies to leased and/or used vehicles as well new vehicle 
purchases.

Evaluation Criteria

• Effectiveness at achieving program goals (reducing GHGs and increasing EVs).

• Administrative cost/level of effort.

• Equity and other consumer acceptance considerations.
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Next Steps
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Consultant’s Recommendations

• Undertake a robust, inclusive discussion of what basic approach to pursue, if any. This process 
should include a range of stakeholders, including auto dealers, manufacturers, municipal 
officials, environmental community, partner agencies, and neighboring state officials, to gather 
feedback on alternatives and options.

• Develop specific program designs and implementation options in greater detail and consider 
administrative level of effort by examining the specific implementation activities that would 
need to be conducted both up front and on an ongoing basis.

• Conduct additional data analysis to more fully simulate the impact of each potential 
alternative on GHG emissions, EV adoption, and consumer costs.

• Once a program design is fully developed and adopted, continue education efforts for a range 
of audiences, including auto dealership staff, the public at large, and other key stakeholders.
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Questions / Comments?


