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HOUSING STATISTICS FOR THE 115TH CONGRESS R National Association of
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State Level Information
Honorable Patrick Leahy (D)
Honorable Bernie Sanders (1)

Housing Stock in 2017" Homeownership Rate in 2018 Q2

Value of owner-occupied housing (in bill. §) $40.1 VT E 73.1%
us. E 64.3%
Total Housing Units 335,248
Occupied Housing Units 256,629 76.5% Homeownership Rate ( in%)
Owner Occupied Units 178,405 35
With Mortgage 110,296 s MM—V\N\\\M‘WV
Without Mortagage 68,109 65 -
Renter Occupied Units 78,224 o
Vacant Units 78,619 23.5% 45
33
Housing Units ( in thousands) 8E8CS83885882I32222%¢%
340 3.5 [ofc 8~ i< i< A= i~ if= f'= &= = = = it s &< &' s IS 'S
330 —_— — .5,
32': Saurce: LS. Census Bureau, CPS/HVS
,:” 295.0
250 < - 1
280 Homeownership Rate by Race in 2017
;'VU S i N = N O N0 O =N n o
Black Alone 37.1%
Source: U.S. Census Bureau, ACS Amer. Indian/Alaskan Native 49.9%
Asian Alone 41.1%
Some Other Race Alone 46.3%
Number Two or More Races 68.7%
Total Households (HH) 256,629 Hispanic (ethnicity) 43.0%
HH with under 18-yr-olds 61,334
HH with 18- to 60-yr-olds 82378
HH with 60- and over-yr-olds 112,917
Resident Population ("000) 624
Change from one year ago ('000) 0
Annual growth rate since 1991 EE

U.S. annual growth rate since 1991 E

Migration (net flow) 2017 2011-2017
Domestic (918) (9,959)
International 933 5,298

Net migration 15 (4,661)
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Median List Price as of 2018 Q3

Home Price vs. Wage Growth as of 2018 Q2

Median Listing Price (in $'000) Home Price and Weekly Pay Indices
SZ720 200.0 (2000=100) as of 2018 Q2* 1801

2 W
$242.0 I 100.0

@ & Lap
O

Uy

(".l:l:)
Q

l.;'. ™~

c OO
o o
cCoOg (@] (J
FHFA Price Index (Expanded) s fye Weeldy Pay

$231.0 %2311 $2334 52i“ I 50.0

0.0
2012 2013 2014 2015 2016

21:00
0
Q102

Q1:03
1:05

1:11

0Q1:04
Q112

4
(=
'—

Q114

Q1:15
1:1
QL7

QL8

Source: Realtor.com. The 2012-2017 annual values are the *An Index of 2200 s uices Snc £ h;.wc w;i;z:%dwmed
averages of the monthiy median listing prices. The 2018 data is the e o g, Wadly ey kel o LEERIE
median sting price in Scptember 2018, Sources of data: Federal Housing Finance Agency, Bureau of Labor

Unemployment Rate as of 2018 Q3 Building Permits vs. Jobs Generated as of 2018 Q3

VT B |2.8% Jobs Generated ('000) m
us. B 33% Building Permits ('000) 1.5 i
Unemployment Rate Jobs Generated in Past 12 Months vs. Building
Permits*
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Median Home Value, Income, Owner Cost/Rent, Real Estate Taxes in 2017°

Median Value Median Real Estate Tax Total RE Taxes Paid
All Owner QOccupled Units $226,300 54,210 $827,638,000
With Mortgage $233,200 $4,317 $517,224,900
Without Mortgage $211,000 54,021 $310,413,200
Median Household Income Owner Cost or Rent” As Percent of Income*
All Households $57,513
For Owner Qccupied $71,053 51,176 20%
With Mortgage $81,746 $1,527 22%
Without Mortgage $51,374 $645 15%
For Renter Occupied $34,978 $850 33%

*Households are cost-burdened if they spend more than 30 percent of income on housing.
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Mortgages in Foreclosure as of 2018 Q2

VT 855 VT |
US. 402,540 UsS. s

Foreclosure Inventory, End of Quarter :
Percent of Loans in Foreclosure Inventory
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Home Purchase First-lien Originations for 1-to-4-Family Units and Manufactured Homes as of 2017

Conventional Loans FHA-Insured Loans
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Home Purd’r.ase First-Lien Loan Originations for Home Purchase First-Lien Loan Originations
1- to 4- Family Units and Manufactured Homes for 1- to 4- Family Units and Manufactured
10.0

Homes by Income Group
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2017 Avg. Income Avg. Loan Loans Share
Lower Income Households/* $44,000 $146,359 1,631 28% |
Middle Income Households $72,000 $195,937 1,720 BE5 ]
Higher Income Households $187,000 $258,414 3270 Y

Home Purchase First-Lien Originations in 2017 vs. 2005, by Race/Ethnicity of Main Applicant7

s 2005 ™ Amer.Indian/Alaskan 2017 = Amer.indian/Alaska
1 Native L% n Native
0% 0% 1 1% _ 1%
! W Asian ] % ® Asian
B African American B African American
| Native Hawadan/Pac, = Native
Is. Hawaiian/Pac. Is.
= White = White

2 Information not
provided

® Information not
provided

1% 2005 2017

= Hispanic or Latino » Hispanic or Latino

® Not Hispanic oc Latino = Not Hispanic or
Latino

» Information not
provided

= Information not
provided
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Source/Notes:
1 Sources: U.S. Consus Bureaw, American Cormmunity Survey, 2017, 1.year Estimates, Table DPOM; Cernsus ureau Housing Vacancy Suneys.
Type ot household data are trom Census Bureais, American Commussty Survey, 2017, 1-year Estimates Tabie 51101,
The dollsr volume of ommed housing stock is NAR's astimate whsch is the sum of the dollar valuz of awned property with moetgage and
dallar value of property without mortgage. Fach component is derved by mukiphying the median value of the property to the number of owner accupied units.
{2 U5, Cenzus Bureass. Populstion cstimates are as of July 2017,
/3 Source: Census Bureau, American Community Survey, 2017, 1year Fstimates.
Median income data are from Tabie 825119, Table 52506, and Table S2507.
Owner cost and rent data are from Yable DO and Table 525088,
Medlan alue of owner-ocoupied unils duta are from Table DPO4, 52506, 52507.
fAU.S Certsus Burcau caliulates selected manthly owner cast 35 the sum of PRyment for MmortRages, roal estale taxes, Varkus insyrance, utiities,
fuels, mabile home wosts, and candomivium foes. Grass rent indudas CONtract rent, utiizies, and fusls,
5 S0ur0e: NAR tahulation of HMOA Loan Application Register (LAR) data. Scme data may not be availatie for the state. Tabulations for 2008 and commards
ncludes manstactured homes
/6 Source: NAR tabufation of HMDA Loan Application Register {LAR) data. Low Income applicants were defined #s those
with incomes k53 than 80 percent of the median family income of the metropolitan statistcat ares (MSA] where the
census tract Is located. Middie incame agplicants are thase with incomes from 80% 1o 120% of the median family Income.
High income spplicants are those with incomes above 120% of the madian family income.
/7 Race is akone or in combination with other races. Totals for race and ethaicity mey not equal.
The percentage shares for race and ethnicity excludes "Not applicable” responses.
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o» RPR = e ‘ Local Economic Area Report Chittenden County Saved Area
Avvan wa'n @y 1d Fedrmey
Criteria Used for Analysis
ncome: Aper Foputation Stats: Segrentaiion:
Median Household iIncome Median Age Total Poputation 1st Dominant Segment
$67,473 37.5 162,279 In Style
Total dollars: Total years:
S67 473 out of $65,126 37.5 cul of 162,279.0
Consumer Segmentation
Life Moda Urbanization
Vihat are the GenXurban Where dopecple  Malrp Cities
e inmis areaz  OonXinmidde sge: familicswith foverkidsenda et wswaly g ik including smaller metros
; mortgage - aellite Gties
Top Tapestry
Segments In Style Emerald City Savvy Suburbanites College Towns Parks and Rec
% of Households 15,528 (24.1%) 8,996 (14.0%) 6,283 8.7%) 6,144 (9.5%) 4,214 8.5%)
% of Vermont 30,071 (11.4%) 11,679 (4.4%) 6,300 (2.4%) 7,484 (2.8%) 12,476 (4.7%)
Lifestyle Group GenXurban Midde Ground Affivent Edales Scholarsand Patricts GenXutan
Urbanization Group Metro Clies Metro Citiee Suburban Periphary Metro Cilies Suburban Pariphary
Residence Type Single Family Multi-Units Single Singla Family Multi-Unit Rontadss Single Family
Family Single Family
Household Type Manied Couples Singles Mamied Couples Singles Mamied Couples
‘Without Kids
Avarage Household Size 233 205 253 212 243
Modian Age 411 366 441 243 40.3
Div ersity Index %9 481 3.2 535 475
Madian Household Income $56,000 $52,000 $104,000 $23,000 $55,000
Madian Net Worth $128,000 $37,000 $502,000 $11,000 $85.000
Median Home Value $214,000 $311,000 $180,000
Homeownership 88.8% 496 % N% 255% 70.7 %
Average Monthly Rent - $1,030 $380 -
Employment Profesional or Professonal or Professional or Students Senvcesor Professionsd,
Management Management NManagement Profezsonal Management or
Adminisration
Education College Degree Collage Degee College Degree Colloge Degree Hgh School Gaduate
Preforred Activities Suppot ants, coneerts,  Travel frequently. Buy,  Enjoy good feod, Uss computers, call Tae US.
theaters, eat omanic foods wine. DY gamdening,  phonesfor vacstiona Pay
museums Use home remodaling. everything. Shop bladgack poler
toupons, mobile impulgvely. online.
COUDONE
Financial Hold ratirement Confribute to NPR, Cany firet, sacond Pay billsonline Budget wisely
FANgS, inaurENoe P8BS motgages
palices
Media Cany, e gmartphones  Read boole Shop, bank onling Customize cell phones  Walch Anim:d Planet,
magazineson tablets Draocovery, Higory
Channcl
Vahicle Own late model SUVs  Take public Prefer late-model Prefer velucie wilh O domestic trudkor
or ucks Iranspodation SUVs, minhans good gas mileags SV
sation wagons
'} RPR w%”n’amxsm;m&# &lzm @ 11802019




*»RPR =% l ‘ ’ Local Economic Area Report Chitlenden County Saved Area
Awsinatmmy od Reodorey
About this segment
In Style
Thisisthe In thisama In the United States
#1 24.1% 2.2%
Jdominant sagment of householdsfall of households fall
forthisama into this ssgment into thissgment

An ovenview of who makes up this segment across the United States
QOur Neighborhood

Who We Ara

In Style denizens embrace an urbane
lifestyle that indudes support of the arts,
ravel and exdensive reading. Theyare
connected and make full use of the
advantages of mobile derices.
Professional couples or single

households without children, hey have the

gme o focus on feir homes and their
inferests. The population is slightly older
and already planning lor their retirement,

The
Freguency: Annuslly.

Qty dvellers of lame mesopolitan areas
Mamad couples, primarily with no childmen or
g'r:gc households aversge housshold 520 at
Home ownerhip aversge at 689G more than
half, 51%, rmodgaged.

Primafily angle-family homes, in clder
neighborhoods (built before 1980), with a mix
of town homes and sreller (5-19 units)
apartment buildings

Madian homs value at $213,500.

Vacant housing units at 8.8%

Socioeconomic Traits

College educated: 46% an: graduates 75%
with 2ome college educaiion,

Lowunamployment is at 5.69% higher labar
force pardicipation mie is at 68% with
propadionately mom two-worder households
Madian household income of $35.800 mweals
an affluant maret with income supplemented
by invedments and o subtantisd net worth,
Connected and knowledgeable, they camy
snatphonesand use many of the foatues

Atleslive 1o pics, they use coupons, egpecially
molile coupons

Market Profile

Partigl to late model SUVsor trudes

Homesintegral part of their gyle; Inved in
home rermodeding/maintenance, DIY or
wnimcions housskeaping hired.

Prafer arganic foods induding growing their
own vegeishies

Financaly adive, from avanetyof
investments o home eqguity linesof cedit
Meticuous planners; both well insured and
well imvesed in refimment snings
Generous with support of venous charities and
GRS

Actively apport the 2, thesiler, concers and
museumsa

dermographic segmentation shown here can help you understand the Hestyles and e stages of consurrers in a merket. Deta provider 2 classiies
US residental neighborhoods into 67 unique market segments based on socioeconormic and dempgraphic charactenistics. Data Source: Esri 2017. Upciate
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I .m , Local Economic Area Report

Thisisthe In thisarea
#2 14.0%
i

In the United States

1.4%

of houssholds fall
into thisegment

An overview of who makes up this segment across the United States

Who We Are

Emerald City's denizens live in lower-
density neighborhoods of urban areas

throughout the country. Young and mobile,

they are more likelyto rent. Well educated
and well empioyed, half have a college
degree and a professional occupation.
Incomes dose to the U.S. median come
pamarily fom wages and seif-
employment. This group is highly
connected, using te Intemet for
entertainment and making
envronmentally friendly purchases. Long
hours on the Intemet are balanced with
ime at the gym. Many embrace the
"oodie” cuture and enjoy cooking
adventurous meals using local and
organic foods. Music and art are major
sources of enjoyment. Theyraved
frequenty, both personally and for

business.

Our Neighborhood

« Thare are moslly dider, established
naighborhoods with homes built befoes 1960
around 3006 built before 1940.

o Just over half of all homes am renter oocupied.

« Singlepenon and non-family types make up
over half of Jll houssholds

« Median home value and aversge mnt are
dightty sbove the ULS. levels amund half of
oaned homes are worth $150,000-8300,000.

Socioeconomic Traits
« Vel educated, thes: consumens eesarnch
products carefully before making purchases
« They buy natural, green and emdreornentally
hendy products.

« Very corecious of mutrition, they regulary buy
and eat organic foods

. mﬂ'ﬂmwmllwgaa
part of everyday life. et

. ruyplaoempcmmlmngmnims
0 keep life frsh and vanable,

* They ane imenesded in the 1ing atsand
epecally anjoy lidening lo music.

Market Profile
. %u segment et contributesto NPR and

« Shop at Trader Joa's and Whole Foods

« Budget time-utilize home deaning senices o
thane'stime for yoga,

» LUim the wab for protesgional netvworking,
blogging and online dating.

« Read magazines and bools on a tablet,
omeatimes while exenssing ot home.
+ Golo art galledes and make an at home.

MWWManmwmmmi&wwnmamnsm Onta provider Bsni classiies
US. residential nexghborhoods info 67 unique merket segrents based on sociceconomic and demographic characteristics. Data Source: 5 2017, Update

Frequency: Annuaty,
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Local Economic Area Report

Chittenden County Saved Area

Thisisthe In thisama
#3 9.7%
dominant ssgment of households fall
for thisama into this sagrment

In the United States

3.0%

of households tail
into thisssgment

An overview of who makes up this segment across the United States
Our Neighborhood

Who We Are

Sawy Suburbanites residents are well
educated. well read and well capitalized,

Families include empty nesters and empty

nester wannabes, who still have adult
children al home. Located in older
neighborhoods outside the urban core,
their suburban fifestyde indudes home
remodeling and gardening plus the active
pursuit of sporis and exercise. Theyenjoy
good focd and wine, plus the amenities of
the city's cultural events.

The
Freguency: Annualy.

Edablished neighborhoods (moat built
between 1970 and 1930) found in the
abwubian perphery of lame metropoliten
markets

Mamed couples with no childen or older
children; average howsehold sze i52.83.
1% owner ocoupsed: 71% mongaged.

Primarily single-family homes;, with a madian
value of $311,000.

Low vacancy rate at 4.5%.

Socioeconomic Traits

Education: 48.1% college graduales 78.1%
with some college education.

Low unemployment at 5.836 higher labor foroe
pardiapsion rale at 88.5% with proportionataty
more wo-workes' hovseholds at 65.4%.

Vitsll-connected conaumers that sppecate
technology and make libersl use of it for
eventhing from shopping and banking to
saying cument and communicating.

Informed shoppoes that do their reooarch prce
10 purchaging and focus on quality.

Market Profile

Residents prfer Lae model, family-onented
wvehides SUMs minivans, and sation wagona.
Gardaning and home remodeling are
prionties uvasally DIY. Riding mowersand
power toolts ane popular, athough ey also
hire contradors for the heavy lifling.

Ther: isedensve vss of housakeaping and
peronal g SNAces
Foodies: They like to cookand peefer naturd or
omanic products
Thase investors sm financislly active, using a
rumier of resources for informed investing.
They are not afrsid of debt; many households

firg and second morigages, plushore
aquity cradit lines.

fit, rescents acti purase

m:’m mau:ggw anaduwea
heavily in sports gear and exarcise equipment.

derrographic segmentation shown here can help you understand the Festyles and Ife stages of consuners in a market. Dota provider Bsri classifies
us. mmwmmmsrmemw based on socoaconomic and demographic characteristics. Data Source: Bsrl 2017, Undate

SRPR

%ﬂmwmm

Rumm @

12019




BrALTaRS
Raearry
Alscuacy

*»RP

i

‘ Local Economic Area Report

Chittenden County Saved Area

Thisisthe Inthisama In the United States
#4 9.5% 1.0%
dominant segment of houssholds fall of households fall
for thisarea into this sagment info this segment

An overview of who makes up this segment across the United States

Who We Are

About half the residents of College Towns
ara envolled in college, while the rest work
for a college or the senices that support it.
Sudents have busyschedules, but make
§me between studying and part-ime jobs
for socialiang and sports. Students that

Our Neighborhood

» These are non-family houssholds with many

Fudantsliving alone or with mommatesfor the
firg time.

« Thisaagment isa mix of densely developed

gudent housing and doms with local
resdences

« Off-campus low rent apardmants comprse half

Market Profile

» Own alaptop and & portable MP3 player,
« Watch movies and TV progmms onling; MTV

and Comedy Central on TV,

« Use the Intemet for socal media connedlions;

blogging, paying bills and downloading music.

« Havecall ptmaiy(mlmdira)admoy

are new to managing their own finances of the houang gock cusiomizing them. ;

tend fo make impulse buys and splurge + Over fime-quarters of the houssholds ane 2 mmﬁmmﬁmw
on the latest fashions. This digitally renles ocupied, with one in ten remaining - :
engaged group uses computers and cell veceot. o Gooutto the moviesand out for drinke
phones for all aspedts of life including » One-thind of homes ane single family, mostly

shopping, school work, news, sodial

ocoupted by local residents who own their
homea

media and entertainment. Collega Towns o Thismaret is bike and pededrian fiendly.
are all about new experiences, and

residents seek out varialy and adventure

in their lives. Socioceconomic Traits

o Thairlimited incomes result in thefty
puchases

* They donot eat the healthiest foods, nor do
hey e 2 docor moulady,

= They droes o improzs with the latest lashionsal
the season

- peefer emircamentally fiendy products
m\ehdalhdgctgoodgumhm

» Theym heanily influanced by celebity
endormments and trends in magazines

o Theyfeel amthing thaf can be done online i
easer than in persen.

They hinve libersl political views

WWMMmmeml%aﬂiemdmnamDﬁam&nc&sfe
US. residential neighborhoods into 67 unique merket segrrents based on socioecononic and derrographic characteristics. Data Source: Esri 2017, Lbdate
Freguency: Annualy.
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Moan e wy o d Py

About this segment

Parks and Rec

Thsisthe In thisams In the United States

#5 6.5% 2.0%

dominant segment of households tall of housaholds fall

o s ama into thissgment info this ssgmant
An overview of who makes up this segment across the United States
Who We Are Our Neighborhood Market Profile
Practical Parks and Rec suburbanites . :'m?ae ainmgiﬁu&m sngle- o Codt and p'ﬁ::gy m ﬁ?ﬂ gm
have achieved the dream of home aily msidences built prior : purchasing 3 e; b dents

5 lownhomesand duplexes are scatiensd through are move | 10 buy domedtic SWVs or tnucis
mmershp.'!hey{me pwchased homes the: naighborhoods Mm‘pl;'gy or.':?gwrpaavwdu
that are within their means. Their homes » Both median home value and svemge et are «  Budget-conacious conaumess dock up on
are older. and fownhomes and duplexes close 1o the national level, daples at warehouse dubs
are notuncommon. Manyofthese families . Hosoholdsby typs mimorthe US, digribution: » Pass time at home watching documentaries on
are two-income marmied couplas m::tgw 88 mone w‘tho:g didcgm ?mmi MW“MH:“V g;a::‘ds
: X . Average howseshol i “or an outing, they chocse to dine

approaching refirement age; they are lower 3t 2 40, but this mested isalw 3 bit Oldec. o

comforiable in fheir jobs and their homes,
budget wisely, but do not plan on retiring
anytime soon or meMng. Neighborhoods
are well established, as are the amenites
and programs thal supporied thair now
indepandent children trough school and
college. The appeal of these kid-friendly
neighborhoods is now attracling a new
generation of young couples.

Sociceconomic Traits

Mo than hall of the population is college
aducated.

Qlder madents draw Socal Seaurity and
relimment income.

The workforoe i diverse: professonalsin
haaith care. retail Imde and education, or
illed worersin manutaduring and
congruction.

Thisisa finanaally siewd manet; conaurmens
are careful lo nearch their big-ticket
PaThAasas

When planning tripg. they search for
dizcounted aidine fares and hotelsand choose
10 vacalion within the US.

These practical resdants tend 10 use: their ool
phones for calls and texding only.

» Residentshem take adval

Bmilysie esauants and attend moves
Between trips to the cagnos they gamble on
lettery ickets and peactios their Blackackand
poker dillsonline.

« Comvenience isimpodant in the Kichen; they

%mnwpadagodminm
meals coffee is peefemed over ooffos
besns

of local parkes
and eceational activities Their exarcise
rouline isa balance of home-based exemise; a
fesion ot their local community gym; or &
QUICKjog, SMm oran,

The dermographic segrrentation shown here can help you understand the Ifestyles 2nd life stages of consumens in a merket. Dala provider Esri classifies
us. mwmmwmmmbmwmmwwm.msww Esri 2017. Update

Frequency: Annualy.
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Chitienden County Saved Area

Chittenden County Saved Area: Population Comparison

Total Population Chittenden County | 162,279

Thischat showesthe total population in 172281
an area, comparned with other
geogichies Vermont | 642,128

Bnla Source: US. Cenaus Amesican 651,683
Community Survey via Eai, 2017

Update Frequency: Arnually
| Pk

Population Density

Thischan shawesthe number of pecpie
parsquare mile in a0 area, compansd
with other geogmiphies. _

Deta Soure: US. Canass Amarican CTRITERESN
e AT —
Lpdate Frequancy: Annually

B =
W 222 (Proeded)

.‘:t

Poplation Chngs S 2010 et o —

This chart shows the pamantage change ¥ ,_h
in ama's population ko 2010 40 2017,

compared with other geogrephies v'm'*

Data Sourx: US, Census Amarican

W 2o
1 202 (Proected)

Total Daytime Population Chittenden County

This chart shows the number of people
vho are present in an area dunng nomal
busness hours, indiuding wodess, and
comgxams that population 10 other
geographies Daylime population isin
contradt 10 the “resdent” population
preent duing evening and nighttime
hours

Osta Source: LS. Cerdus Armodcin
Community Sunvey via Egi, 2017
Update Frequency: Arrwally

B Crintencin Courty

o R P _
Update Frequency: Aanually

PRPR O G s et 10
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Chittenden County Saved Area

Daytime Population Density
Thischart shows the rumber people who
are presant in an area dwing nomal
busness hours, induding workess, par
suae mile in 3N aea, compamd with
other geographics. Daytime popuation is
in contrag to the “msdent” population
presant during evening ancd nightims
hours.

Dt Soums: U.S. Census Amerdcan
Community Survey via Ean, 2017
Update Frequendy: Anrually

W Crittendon County

nanaen counry L R S S
vermore [ES

Average Household Size

This chart showsthe average household
Sze: in an ama, compared with alher
gecgaphies

Data Source: U.S, Census American
Community Survey via Esi, 2017
Update Frequency: Annually

B 2017

W 2022 (Projocted)

Chittenden County

Population Living in Farmily
Households

Thischart showsthe parcentage of an
anea's population that livesina
houzehold with cne: or moes individuals
mlated by birth, maniage or adoption,
companed with other geographics
Cata Source: ULS. Canaus Amesican
Community Sunvey via Eai, 2017
Update Frequency: Annually

W 2017

1 2022 (Prgjected)

Chittenden County | 108.75¢
115352

Vermont | +62,218

466,145

usa

Female / Male Ratio

Thischart shovs the o of femalesto
malesin an area, compared with other
geographies

Oata Source: US. Consus Amencan
Community Survey via Esi, 2017

Updale Froquency: Annually

B Vomen 2017
Men 2017

1 Women 2022 (Prgected)
Mon 2022 (Projected)

Chittenden County = a4%

Vermont na%

49.5%

> RPR
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Chittenden County Saved Area

Chittenden County Saved Area: Age Comparison

Median Age

Thischart showsthe madian &ge in an
anea, compared with other geographies
DCata Source: LS. Cenaus Amesican
Community Survey via Egi, 2017
Updare Frequency: Annually

| P
W 2022 (Projocted)

|
i

|

%

Population by Age

This chart breake down the: popudation of
an area by age group.

Data Souroa: ULS. Cenaus American
Community Suney via Ei, 2017
Updale Frequency: Annuslly

W 2017
I 2022 (Projecied)

.

i
@
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Chittenden County Saved Area: Marital Status Comparison

Married / Unmarried Adults Chittenden County T IR 57
Ratio vermont R S <9+
Thischist shoves i o o maried 10 usa :
unmanied adultsin an area, compand P
with other gecgraphies
Cala Source: US. Canaus Amencan
Community Survey viaa Essi, 2017
Updale Frequency. Annually
B asied

Unmanhed

Married

Thischart showssthe number of people in
an area who are manied, compared with
cther gecgraphies

Data Source: LS. Canaus American
Community Sunvey via Em, 2017
Updarte Frequency: Annually

Never Married

This chart shows the nurnber of people in
an arsa who have never been mamed,
compared wth other geogrephies

Data Source: US. Conass Amancan
Community Survey via Ea, 2017

Update Frequency: Annually

Widowed Chitsenden County [, TR SR R L 14 7

Trischan shovstne rumbes of pocple in Vesmnont

s checgecghe usa
Data Source: ULS, Census Amerncan

Community Suney via Esi, 2017

Update Frequency: Annually

Divorced

This chart shows the number of people in
an area who ane divoned, companned with
omher gaographies

it Sourms: US. Cenaus Amencan
Community Survery via Esi, 2017
Update Frequancy: Annually

> RPR CoRYE Rttr: g A LC M gl Bt 2 32019
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Chittenden County Saved Area: Economic Comparison

Average Houschold Income
This chart shows the average housahold
income in an aa, compaed with other
gecgrephies

Data Soue: U.S. Census Amancan
Community Suney via Eai, 2017
Update Frequency: Annually

| P

I 2022 (Projected)

Median Household Income
Thisdwant shawsthe median household
inoome in an area, compansd with other
Q2ographies

Data Source: US. Candaus Amencan
Community Survey va B, 2017
Update Frequency: Annually

| Pk
I 20z (Pryected)

Vermont

Per Capita Income

Thisdharl showesper capita income in an
ama, compered with other geographiez
Data Source: U.S, Cansus Amerncan
Community Suney via Esi, 2017
Update Frequency: Annually

W =7
1 2022 (Projected)

Chittenden County

§

Average Disposable Income
Thisdwart showsthe average dispas:bie
Inccme in an area, compansd with other
geographies

Data Sounc LS. Cenaus Amendin
Comenunity Sunvey via Esi, 2017
Upxisle Frequency: Arnuslly

Chittenden County
Vermont
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Unemploymcnt Ralc 35%
This chvart shows the unamployment 0%
trend in an area, compared with other 4.5% o
geogmphies 40%
Data Souoe: Bureau of Labor Stfidics 35%
via 30L 30%
Update Frequancy: Monthly 25%
2.0%
W Crittordan Courty LR, - eSbssRIe e hths
Vismort Jul Jan Jul Jan Jul Jan Jul Jan
USA 15 "16 16 ‘17 "7 18 18 RE
Employment Count by o
Industry et e andseca sss e
Thisdad showsindugdriesin an area Retall Trade _
and the: number of people employed in
cacn ctegay ]
Cata Source: Bumau of Labor Statidics Professional, Scientific and Technical
va Esi, 2017 J o
Updste Fregquency: Annualy Accommodation sndfood

-
Public Administration RN
- ——

mnance and Insurance | R

ssts, Entertamment and Recreation |EXSSI
Transportation and Warehousing |EESRI
admintstrative Support and Waste Management [FEE]
wholesale Trade [ 1535
Real Estate, Rental and Leasing [ 1571
Information - 1,488
Agriculture, Forestry, Fishing and Hunting - o2

vtlives [ 7s3
Mining |ax

Business Management 0 oreo data
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(" nmmm @

Equal Housing 182018




: l Local Economic Area Report Chittenden County Saved Area

.h:i. RPR SE‘E:&EE’% ‘ .\'{nnﬂﬂ’

Lnecwrion, of Feakoor

Chittenden County Saved Area: Education Comparison

Lessthan gth Grade chittenden county
e — vermare

people in an ama who have lessthan a
ninth grade educstion, compared vith
other geographies

Oata Source: LS. Cenaus Amesican
Community Sunvey via Eai, 2017

Updiale Frequency: Annually

Some High School

This chart shows the percantage of
people in an area vwhose highest
educstion:d achicverment issome high
=chool, vithout gradualing o pessing 2
high school GED ted, companed with
cther gaogmaphies

Data Scurce: US. Conass Amencan
Community Survey va Ea1, 2017

Update Frequancy: Annually

High School GED

Thischart showsthe parcentage of
people in an area whose highea
educational achievemeant ispaing 2
high school GED test, compared with
clher geogaphies

Cata Source: ULS. Cerdus Amensicin
Community Survey via Eai, 2017
Updale Frequency: Annually

High School Graduate chittanden County [ S
Thischa ronsth percariage vermont

people in an area whose higheat
educstion:d achievement ishigh schodl,
compared with cther geographies

Data Souroe: ULS. Cenaus Amardcan
Cormnmunity Survey via Esi, 2017

Update Frequency: Annually

Some College

Thischart shovethe percentage of
peopls in an ama whoss highea
educational acevement issome
college, wthout recaning a degree,
cormpared with other geographies.
Cata Source: ULS. Ceraus Acmericn
Community Survey via Esi, 2017

Lbdate Frequency: Annually

P RPR OO0 Aty Aoy AnprcBLiC Mgt et oy VB2019
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Aven v of

Associate Degree

This chart shows the parcantage of
pecpie in an area whose highest
educationsl schievement isan aencte
degree. compsaned with ather
geogmphiea

Data Source: LS. Cenaus Amexican
Community Sunay via Egi, 2017
Update Frequency: Annually

Chittenden County
Vermont
USA

Bachelor's Degree

Thischart shoms the percentage of
people in an ama whose highest
educational adievernent isa bachelors
degree, comparned with other
geogaphies

Data Source: ULS. Cenaue Amedican
Community Suney via Eai, 2017
Update Frequency: Annually

Chittenden County

Grad/Professional Degree

Thigchwan showes the peroantage of
people in 2n area whose higheat
educational achigvement isa graduate
o pelessional degree, companed with
other gaographies

Data Souros: ULS. Cenaus Amadcan
Cormnmunily Survey via Esi, 2017

Lipdate Frequency: Annually

Chittenden County
Vermont
usa
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Chittenden County Saved Area: Commute Comparison

Average Commute Time <5 Minutes R
e T —— o —
10 work, in mi
e e~ o~
Oota S US Cormstmonian 1520 s
Community Survey vias Esni, 2017
20-25 Mi
sty omey el s S T
s N
Smmomy ey~
-
40-45 Minutes
S —
60-90 Minutes |G
>90 Minutes [ ==
Tow People Get to Work Drive Alone

Thischart shovehe typesof
mnportation thet resdentsof the ama
you searchad use for their commute, by
pertage of an area’s population,
Cealis Source: US. Cenaus American
Community Survey via Esi, 2017

Update Frequancy. Annually
[ nittenden County

-
Work at Home m

Public Transit [ 25%

sus [ 25%

Bicycle lzzss
Other | o.s%
Motorcycle Iu.zss
Subway/El | 0.0%
Taxi | 0.0%
Ferry | 0.0%

P RPR
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Chittenden County Saved Aea

Chittenden County Saved Area: Home Value Comparison

Median Estimated Home Value

This chan displays propesty extimates for
@n area and a aubjed propesty, where
one: hurs boen selected. Edimated home
valuesare genensed by a valuation
model and are nat foemal appeesils

Data Souroa: Valuation calafations
based on public mcoris and MLS sources
whee licered

Update Frequency: Monthly

Chiétanden County

L e

12-Month Change in Median
Estimated Home Value

Thischart showsthe 12-month change in
the edimated value of @l homesin this
area, the county and the sate. Edimated
horme values am panamted by a
valuation modd 2nd are not fonmal
appeeisals

Data Source: Vaksation calaulations
based on public records and MLS woumes
whem licensed

Upndiasle Fregquency: Monthly
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Best Retail Businesses: Chittenden County Saved Area

Thischart shovsthe types of busneses that consumes am leaving an area to find. The business ypesrepresented by blue bars are relatively scame in the area,
0 conumers go eisawhare to have their neads met. The beige business types are relatively plentifl in the e, mesining there ame exding corpesitonsfor the
dallarsthat consumess spend in these categores

Dsta Source Retail Madetpiace via Esi, 2017
Update Frequency: Avrually

TooMany o | P Not Enough
-100 80 -60 20 -20 0 20 40 60 80 100

Jewelry/Luggage/Leather Goods Stores
Furniture Stores

Other Motor Vehicle Dealers
Gasoline Stations

Shoe Stores

Auto Parts/Accessories/Tire Stores
Speciaky Food Stores

Home Fumishings Stores

Clothing Stoves

Automobde Dealers

Health & Personal Care Stores
Building Material/Supplies Dealers
Grocery Storas

Electronics & Appliance Stores
Department Stores

Other Misc Retaders
Sponts/Hobby/Musical Instrument Stores
Book/Panodical/Music Stores

Office Supply/Stationery/Gift Stores
Used Merchandise Stores

Forists

Spaclal Food Senvices

Liquor Stores

Vending Machine Operators

Bars

Other General Merchandise Stores
E-Shopping & Mail-Order Houses
Lawn & Garden Stores

Direct Selling Establishments

>RPR o s rd G awiiee, G g BT f@Y} 182019
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About RPR (Realtors Property Resource)

* Realtors Property Resource®is a wholly owned subsidiary of the National ‘)
Associalion REALTORSS,

* RPR offers comprehensive data —including a nationwide database of 164 million 3 x
properties — as well as powerful analylics and dynamic reports exdlusively for RPR
members of e NAR

» RPR's focus is giving residental and commercial real estate practitioners, REALTORS
brokers, and MLS and Assodiation staff the tools theyneed to senve their dients. PROPERTY

* This report has been provided 1o you bya member of the NAR. RESOURCE

About RPR's Data

RPR generates and compiles real estate and other data from a vast amay of sources.
The data contained in your report indudes some or all of the following:

¢ Listing data from our partner MLSs and CIEs, and related calculations, like
esEmated value for a property or median sales price for a local markat.

* Public records data including tax assessment, and deed information.
Foreclosure and distressed data from public records and RealtyTrac.

* Market conditions and forecasts based on listing and public records data.

+ Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.,

* Demographics and trends data from Esri. The data in commercial and economic
reports indudes Tapestry Segrmentation, which dassifies U.S. residential
neighborhoods into unique market segments based on sodoeconomic and
demographic charaderislics.

= Business data including consumer expenditures, commercial markat potential,
retail marketplace, SIC and NACS business information, and banking potengal
data from Esn.

* Schodl data and reviews from Niche.

« Specialty data sets such as walkability scores, traffic counts and floed mnes.

N M

$280K sz

Update Frequency
¢ Listings and public records dala are updated on a continuous basis. 8227k 31‘7:;"' e
e Charts and statislics calculated from listing and public records data are refreshed 3

st 6.1%
= Omer dala sels range from daily to annual updates. <
Learn more

NATIONAL

Formoreformatin about RPR, plsase Vit RPR' B | SRrPR
public website: hipiblog narrpr.com o Whelly Osmed Sabudiary
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