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Food Export Activity Results - Vermont
1/1/12 to 12/31/12

No. of participants: 123

No. of unique companies: 43 % of evaluations recieved: 43%

Exporter Survey Results (5 pt scale)
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These results are for companies in your state that have participated in our
exporting programs a_n_d services during January 1, 2012_— Dec_er_n_ber 31, 2012. Export Sales Return on Investment
Your companies participated in one or more of the following activities: Food $8
. . . L2 (MAP Spent)
Export HelplineTM (export assistance service); Buyers Missions (pre-arranged
one-on-one meetings with international buyers); Food Show PLUS!TM (tradeshow
enhancement service); Focused Trade Missions (missions to international Export Sales Return on Investment $992

markets to meet international buyers); the Branded Program (our 50% cost-share
reimbursement program); and In-Store Promotions (international promotion and
marketing for U.S. food products) or other activities.

(State Funds)




