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Department 
Overview
Tourism and 
Marketing

Mission
The Department of Tourism and Marketing (VDTM) 
promotes Vermont’s travel, recreation, cultural and 
historic attractions, as well as the state’s goods and 
services, in coordination with public and private sector 
partners, and to market to a global audience in a 
manner consistent with the values and traditions of the 
state for the economic benefit of all Vermonters. 
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Economic Impact
Tourism and Marketing

13 M
Visitors, including 

overnight, day 
and drive-through 

visitors (2019)

$3.2B
Travel Spending at 

Attractions, 
Lodging and 

Dining 
Establishments

(2022)

$387.3M
Total Tax Revenue

Generated by
Tourism Activity

(2021)

31,489
Jobs in the

Tourism Industry
(2022 through 

June)
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https://www.cleaneatingmag.com/clean-living/healthy-travel/the-farm-to-table-flavors-of-vermont/
https://www.yogajournal.com/lifestyle/travel/by-location/united-states/finding-zen-in-every-corner-of-vermont/
https://www.outsideonline.com/adventure-travel/advice/3-ways-to-experience-the-best-of-vermont/
https://www.outsideonline.com/adventure-travel/advice/3-ways-to-experience-the-best-of-vermont/
https://www.backpacker.com/trips/trips-by-state/vermont-trails/how-to-adventure-like-a-vermonter/
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https://matadornetwork.com/read/5-scenic-backroads-explore-vermont-summer/
https://nymag.com/article/2022/10/best-food-in-vermont.html
https://www.edgemedianetwork.com/story.php?ch=travel&sc=travel&id=305766&rainbow_road_trip:_the_ultimate_green_mountain_adventure
https://freehubmag.com/features/vermonttravelguide
https://freehubmag.com/features/vermonttravelguide
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Program Outcomes
Tourism and Marketing

$46:1
Preliminary Return 

on Ad Spend 
(Repeat Visitors) 

from Summer-Fall 
2022 Digital Display 

Campaign

3.14X
Preliminary 

Calculation for 
Rate that Users 
Exposed to Ads 

Visited Vermont vs 
Those Not 

Exposed to Ads 

29.6%
YOY Increase in 

Web Traffic to 
VermontVacation.

com 
(1.58M sessions 
as of 12/3122)

12.9%
YOY Increase in 

Social Media 
Audience 

(168,661 as of 
12/3122)

$58:1
Preliminary Return 
on Ad Spend (Net 
New Visitors) from 
Summer-Fall 2022 

Digital Display 
Campaign
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